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N.¥. SHOW VOTED BIG HIT 


Sparks 


Back Home 
Cocktail Memories 
Man Bites Dog 
Chevrolet’s Holler 


By 


Chris Sinsabaugh 


New York, Nov. 8 

is New York show be- 

comes history with the clos- 
ing of the Palace doors tonight. 
I won't be there, though, for I 
packed my Lares and Penates 
Thursday night and joined the 
hegira of factory executives et al 


back to the motor industry’s cap-| magnetos, 


ital, tired but contented and satis- 
fied that it has been demonstrated 


—--% 





Diesels Lead Parts Exhibit 


Hercules Attracts! 
Interest of Crowds 


With Departures 


By HERBERT CHASE 


New York, Nov. 8.— 
Numerous new parts and 
accessories were on display 
in the New York show this 


week. They included several 
new diesel engines, some new de- 
signs of gasoline engines, two 
speed truck axles, an air-operated 
gear shift, and many electrical 
appliances such as radio sets, 
direction indicators, 
spot lights and the like. 

One of the largest displays of 


that a November show taps a rich| engines was that of the Hercules 


market of buyers which hereto- 


Motor Corp., which included the 


fore has waited until spring to}Smallest six cylinder high speed 


purchase motorized transporta- 


tion. 


diesel yet offered for automotive 


Too, I am convinced that|PPlications. This is available in 


1936 is going to be an outstand-|two sizes having three and one- 
ing success and a five million or half and three and eleven-sixteen 


better production is not beyond inch bore and four inch stroke 


the realms of possibility. 
- 7 * 

REALLY, IT seemed like the 
good old times, the activities at- 
tending the show itself. There 
were dealer meetings galore, not 
the huge affairs of earlier years, 
perhaps, when dealers from all 
parts of the country went to New 
York, but get-togethers of dis- 
tributors and dealers from what 
might be called the Atlantic Coast 
area. Buick, Oldsmobile, Nash, 
Chevrolet, Auburn, Graham, and 
Pontiac were among those which 
foregathered thataway. And from 
what I heard listening at the key- 
hole, I feel the dealers go back 
home thoroughly enthused over 
the outlook. 

In addition there were m 
other affairs that brought out 
executives, newspaper men and 
the like, some of which were 
called receptions and others cock- 
tail hours, but all tending to bring 
together the men who make the 
show possible. 

> * - 

ONE OF THESE affairs — it 
was a real banquet—reminded me 
of my kindergarten days in 
journalism. As a cub I learned 
that when a dog bit a man it 
wasn’t news, but when a man bit 
a dog that was a front-page 
story. This came back to me 
when I sat in at the testimonial 
dinner given by the Chevrolet 
dealers of the Atlantic Coast re- 


any | facturers 


and displacement of 260 and 288 
cubic inches respectively. These 
engines have overhead valves, 
aluminum pistons and 7-bearing 
crankshaft. They weigh approxi- 
mately 875 Ilb., with fuel handling 
equipment. 

According to the manufacturers, 
the larger of the two engines 
develops 82 h.p. and the smaller 
79 h.p. at 2,600 r.p.m. They are 
equipped with Bosch fuel pumps. 
Hercules also displays two larger 
diesel engines which have been in 
production for some time and a 
new series QX six-cylinder gaso- 
line engine of three and one- 
quarter in bore and four inch 
stroke, having a displacement of 
205 cubic inches. 

Among the other engine manu- 
Waukesha displayed 
one of its diesel truck engines, 
which has been out for some time, 
and the relatively new 75 h.p. 
Hesselman engine for trucks. 
The latter is capable of using a 
wider range of fuels than the 


(Continued on Page 28, Col. 1) 


Federal Report 
Shows Finance 
Drop in Sept. 


Washington, Nov. 8. — Whole- 
sale financing of automobiles de- 





gion at the Plaza in honor of | clined during September, accord- 


Bill Holler, general sales man- 


ing to reports submitted to the 


ager of the parent company, and | Department of Commerce by 456 


Harry L. Horton, 
Coast regional manager. 
it was a case of man bites dog— 
instead of Holler banqueting his 
dealers, they staged a testimonial 
dinner so they could tell him just 


his Atlantic | organizations. 
To me | $41,318,194 as compared with $95,- 


The total was 
588,937 in August and $56,848,511 
in September, 1934. 

Nine months financing aggre- 
| gated $1,033,444,099 as compared 


what they though of him as chief | with $792,311,237 for the corre- 


sales executive of the company| sponding period last year. 


Re- 


from which they bought their | tail financing totaled $82,148,583 


cars. 
(Continued on Page 35, Col. 3) 


I can’t remember that any- 


| against $106,472,612 in August and 
| $70,303,368 in September, 1934. 


a 





THREE WAY RADIO conversations were held during the New 
York Show by W. R. Tracy, Hudson sales chief at the Palace; Milton 
J. Cross at NBC headquarters and John B. Kennedy in a Hudson 
equipped with short wave set cruising in Central Park. 


Chicago Plans Rushed; 
NADA Affair Among 


Scheduled Highlight 





By MEL ADAMS 


Chicago, Nov. 8.—Quite a num- 
ber of trade events will feature 
Chicago’s 36th annual automobile 
show, which will open next Sat- 
urday afternoon at the Interna- 
tional Amphitheater, according to 
a checkup made of those already 
arranged. 

In chronological order, there 
will be the gathering of Buick 
dealers Thursday, two days pre- 
ceding the show inaugural, at the 
Palmer House; the pre-show din- 
ner Friday night in the amphi- 
theater arena; the Oldsmobile 
breakfast Saturday at the Palmer 


|The Top Ten | 


Passenger Cars 


First Ten in Registrations 
| as Reported in ADN today. | 
1935 1934 
Pos. Pos. 
1—681,057 Ford 459,722— 1 | 
2—505,657 Chev. 440,474— 2 | 
3—305,389 Plym. 257,787— 3 | 
| 
} 
| 














Make 









4—138,742 Dodge 74,337— 4 
5—114,621 Olds. 59,124— 6 
| 6—110,285 Pont. 62,109— 5 
7— 58,311 Hud.* 49,468— 8 
8— 50,671 Buick 49,690— 7 
| Q—_ $4,456 Chrys. 21,702—10 
10— 31,209 Stude. 34,093— 9 
“includes Terraplane, 

Total All Makes 
2,152,918 1,582,626 
See total registrations to 

| date 1935-1934, pages 32 and | 


33, this issue. 






















House, and, continuing through 
show week, the following: 
National Automobile Dealers 
Assn. meeting Monday at the 
Congress Hotel; Society of Auto- 
motive Engineers, Chicago sec- 
tion, dinner meeting the same 
evening at the Stock Yard Inn, 
adjoining the amphitheater; 


Upping of Sales 
Is Harbinger of 
Prosperous Year 


Attendance Drop Fails to 
Dampen Pep of 
Dealers 


By ROBT. MOUNTSIER 

New York, Nov. 8.—The 
happiest and most success- 
ful automobile show that 
New York has seen since 


1929 comes to a close to- 
morrow evening at Grand Cen- 
tral Palace, the old stand of a 
long line of auto shows which 
have raised the curtain year after 
year on both the industry’s and 
country’s wide presentation of its 
products and the annual battle 
for sales and profits. 

No matter if attendance fig- 
ures for this week of Nov. 2 to 9 
are off from those of New York's 
last National Show, in January, 
1934, due to rain, warm weather, 
counter attractions and the slow- 
ness of the public in adapting 
itself to the annual show at this 
time of year, retail sales for the 
week all over New York are up. 
This, taken with reports that 
sales are 30 to 40 per cent better 
than early this year at four other 
shows held simultaneously with 
this one—Baltimore, Washington, 
Los Angeles and San Francisco— 


Ss has indeed added to the manu- 


facturers’ confidence and _ con- 
firmed their previous estimates 
that 4,500,000 to 5,000,000 of the 
'36 passenger cars and trucks will 
be sold. 

But if the number of visitors 
at the Grand Central Palace ex- 
hibits did not reach the 1934 show 
figure, the General Motors spec- 
ial show at the Waldorf-Astoria 
is reported to have attracted 
larger crowds than ever before, 


Nash-LaFayette luncheon at the| and the Ford-Lincoln exhibit at 


Congress, Auburn and Graham- 
Paige at the Stevens, all on Tues- 
day, and on Wednesday Hupmo- 
bile luncheon at the Stevens and 
International Harvester at the 
Congress. 

George W. Derr, of the NADA, 
reached here early this week from 
a visit to the New York show, 
to arrange for the association’s 
headquarters and all-day meeting 


(Continued on Page 29, Col. 1) 


Detroit Opens 
Annual Show 
On High Note 


Detroit, Nov. 8—Accompanied 


at the Congress on Monday of| by a prosperity that eclipses any- 
Chicago show week. He has made| thing felt in the past six years 


preparations for 500 dealers and| the 


said that all members in the mid- 
dle western states have 
urged by letter to be present. 
Derr also stated that F. W. A. 
Vesper, president, and Jack Frost, 
newly elgsted general manager, 


35th annual Detroit Auto 
Show, presenting all the new cars 


been | will open tomorrow for an eight- 


day run in Convention Hall. 

Not in many months has such 
confidence prevaded the motor 
industry on the eve of a new sales 


of NADA, will arrive here ahead| year as that which now prevails. 
of time to attend the pre-show! Executives are unanimous in their 
dinner and put the finishing| view that 1936 will extend further 
touches on the NADA program| the improvement in the automo- 


for the meeting. C. E. Gambill, 
Chicago district director and the 
man who was largely instru- 
mental in bringing the conven- 
tion here during show week, will 
be active as a host to the meet- 
ing. 


bile business which so far has 
led the procession back to re- 
covery. 

That the automobile industry’s 
confidence in itself at this time 
is backed up, not merely by opin- 
ion, but by some cold facts, is 


An international aspect to the| apparent from a recent survey 


(Continued on Page 2, Col. 1) 


made locally. 
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Preparations for Chicago Show Being hushed 


NADA Gatherin. g 


Features 


Many Highlights tor Week 


(Continued from Page 1) 
show and the NADA meeting will | an elaborate entertainment served 
be furnished through the pres- | 
ence of a delegation of German | 
automobile dealers, who will ar-| classics of their kind for the past 


While 
make a 


rive here next Saturday. 
in Chicago, they will 


up after the dinner. 
Both of these events have been 


three shows. 


along the same lines as those 


study of the American concep-| given at New York. 


tion of up-to-date dealer estab- 
lishments, service stations and 
garages. 

The pre-show dinner next Fri- 
day night will be entirely differ- 
ent from any ever held before, in 
that it is to be a speakerless af- 
fair. Following the banquet, the 
program calls for a previewing of 
the brilliant show in the central 
arena, with this performance sup- 
plemented by an inspection of 
the exhibits. This means that 
the automobile show will be ready 
for opening a day ahead of time. 


Among Those Present 
Prominent among those in at- 
tendance will be factory presi- 
dents and other high officials. At 
the last pre-show banquet, every 
manufacturer was represented by 
those in high command, some of 
them seated at the head table for 
purposes of introduction to the 
crowd, but most of them scat- 
tered through the audience. 
The arena where the banquet 
is to be staged has accommoda- 
tions for 2,200 and a packed house 
is expected. 


Back from the New York show, 
the committee in charge of Chi- 
cago’s forthcoming affair is 
steeped in feverish activity to get 
the thousand and one details set 
in connection with the inaugural 
here. Despite the gigantic task 
confronting them, they have the 
situation so well systematized 
that everything is clicking with 
clock-like precision. 


Heavenly Motif 


Augmented crews of artists and 
exposition builders have been re- 
tained by John C. Becker, who 
has conceived and is directing 
the construction of the decorative 
“Hall of Stars” motif. 

From K. K. Kenderdine, presi- 
dent of the Chicago Automobile 
Trade Assn., under whose man- 
agement the show is being staged, 
came the confident assurance that 
the effort will surpass anything 
ever attempted for size, compre- 
hensiveness and showmanship. He 
added that it will exceed the ex- 
pectations of the most enthus- 
iastic. 


FETING THEIR chief on his 25th wedding anniversary, field 
men of General Motors Products of Canada presented a silver service 


to C. E. McTavish, general sales manager. 
Toronto zone assistant manager; 


Harvie, 


Left to right are: D. M. 
MeTavish and A. K. 


Cummings, Calgary, representing western personnel. 


The engineers who will attend@®— 
the SAE dinner meeting Monday | 


evening of show week plan to 
spend the afternoon on a tour of 
inspection of the show. A spe- 
cial drive is being put on to 
bring out a record crowd. 

A. C. Faeh, show manager, to- 
day announced that a flat admis- 
sion charge of 55 cents will be 
in effect, instead of the former 
procedure of 55 cents afternoons 
and 75 cents evenings. 


Shows Advantages 

One of the big advantages of 
holding the show in the amphi- 
theater was pointed out by H. T. 
Hollingshead, chairman of the 
show committee, who stated that 
the greatly increased amount of 
space, 259,000 square feet, as com- 
pared with 59,000 at the Coliseum, 
will provide more comfort with- 
out crowding for the spectators 
at the various booths. 

Although not of a trade nature, 
pre-show activities will really get 
under way tomorrow, when Pon- 
tiac will entertain the press at 
the University of Chicago-Ohio 
State football game, with a buffet 
supper following at the Cape Cod 
room of the Drake Hotel. 

Then will come the Chevrolet 
party to newspaper men Tuesday 
night at the Hotel Sherman, with 


Amateurs to Vie 
For Cash Prizes 
At Omaha Show 


Omaha, Neb., Nov. 8.—Amateur 


| musicians and vocalists through- 


out the Middle West will have an 
opportunity to vie for honors and 
cash awards at the 3lst annual 
automobile show to be held in 
Omaha Nov. 11-16. Ned Bailey, 
secretary of the Omaha Auto 
Trades Assn., said that $200 in 
prizes and the opportunity to per- 
form at the auto show will be 
given. Entries have been coming 


| in fast and furious at the associa- 


tion office, and an er -ance fee 
of 50 cents per person or group is 
being charged. 

The latter part of this week 
was devoted to preliminary con- 
tests in which a total of 36 per- 
sons or groups are being selected. 
Out of this total, six will appear 
each night of the auto show 
where the winner of each group 
of six will be determined by the 
vote of the audience. The grand 
winner will be selected at the 
final night of the show. 


They will be staged | 





WHERE TO GO FROM HERE was answered for yesterday for 
Oldsmobile salesmen by their leaders at a pre-show meeting in Detroit. 
Leaders are, left to right, standing, Robert Wheeler, city salesman- 


ager, and M. P. Vorberg. 


Sitting, W. A. B. Hanchett, assistant zone 


manager, and D. D. McIntyre, zone manager. 





Oldsmobile Will Offer 


Comprehensive Exhibition 


Detroit, Nov. 8.—Confident that | 


the tremendous. success registered 
at New York will sweep on to 
even greater heights here, Olds- 
mobile has arranged for a similar 
comprehensive exhibit of its line 
of sixes and eights at the Detroit 
show. 

Oldsmobile will display seven 
models for 1936, plus a knee-ac- 
tion, brake machine and turret 
top exhibit, on opening day. In 
addition, the automatic slide pro- 
jection machine, which pictures 
the story of Oldsmobile design, 
manufacture and _ performance, 
has been shipped from New York 
and put on display in the Olds- 
mobile booth on Monday morn- 
ing. 

D. A. McIntyre, manager of the 
Detroit Oldsmobile zone, enthused 
by the large number of orders 
already placed for the new 1936 
cars, predicts that more business 
will be done at the Detroit show 
than in all previous history. 

“The entire Detroit area,” said 
McIntyre, “is riding on the crest 
of a car buying wave. We look 
for the greatest volume of orders 
for Oldmobile cars ever placed 
in the history of the Detroit 
show. 

Preceding the opening of the 
show, Oldsmobile stages its cus- 
tomary spell-down and dinner for 
salesmen in the Detroit area at 
the Hotel Statler today. The spell- 
down is based upon 255 questions 
which are put to the salesmen, 
after they have been divided into 
groups to facilitate speed in get- 
ting down to the final winner. 

Major H. J. Cupper, manager of 
the eastern region for Oldmobile; 


Martin P. Vorberg, sales promo- 
tion manager for Oldmobile at 
Lansing, and McIntyre will super- 
vise the proceedings. 


33 Cudiitaes 
And La Salles 
Sold i in N. Y. 


New York, Nov. 8. Thirty- 
three Cadillac and LaSalle cars 
were sold during the first four 
days of the Automobile Show 
here, according to figures re- 
leased yesterday, Thirty-one of 
the orders were taken by sales- 
men at the Cadillac-LaSalle sec- 
tion of the General Motors Spe- 
cial Exhibit in the ballroom of 
the Waldorf-Astoria. 

The Cadillac-LaSalle sales to- 
tal represents an increase of 50 
per cent over sales for the cor- 
responding period of last year’s 
showing, during which 22 orders 
were taken. 

In addition, the salesmen at the 
two displays so far have turned 
in the names of 456 prospective 
buyers of Cadillac or LaSalle cars. 


Willys Headquarters 


In Book-Cadillac Hotel 

Detroit, Nov. 8.— Willys-Over- 
land headquarters during the De- 
troit Automobile Show will be lo- 
cated in Suite 1710 of the Book- 
Cadillac Hotel. 

Headquarters during the Chi- 
cago show will be located in the 
Stevens Hotel. 


PRIZES FOR THE WINNERS afforded an interesting interlude for 
Oldsmobile salesmen who attended the meeting yesterday at the 
Statler before the opening of the Detroit show today. 


Hudson Features Kennedy 


In Three-Way Radio Talk 


New York, Nov. 8.—William R. 
Tracy, vice-president in charge 
of sales of the Hudson Motor Car 
Co., figured in a novel radio stunt 
| staged during the early part of 


CANNON BALL TURNS SCOTCH: “Cannon Ball” Baker, famous 
cross-country driver, left, is greeted by Robt. C. Graham, vice-presi- 
dent of Graham-Paige, upon completion of an 853-mile economy run 
between Chicago and New York in a Graham Six. He averaged bet- 
ter than 26 miles per gallon. Russell Valpey, Graham salesmanager, 


is at the right. 


the New York show. The feat 
was performed in connection with 
the “Magic Key” program last 
Sunday and was arranged joint- 
ly by the Radio Corp. of America, 
the Hudson Motor Car Co. and 
the National Broadcasting Co. 


For the first time in radio his- 
tory a three-way conversation 
was carried on from a moving 
automobile, the NBC studio and 
a booth at Grand Central Palace 
where the show was in progress. 


John B. Kennedy, radio com- 
mentator of the Collier hour, 
cruised about Central Park in a 
1936 Hudson which, in addition 
to its own radio receiving set, 
carried a_ short-wave portable 
transmitter. Tracy, seated in the 
Hudson booth at the show, was 
able to tell Kennedy all about 
the Hudson car he was riding in. 


Kennedy was able to tell Tracy 
how he liked the “five things he 
never saw before,” and both par- 
ties could answer questions asked 
by Milton J. Cross, NBC an- 
nouncer at the microphone in the 
studio. This three-way conversa- 
tion went out on a national hook- 
up through the Blue coast-to- 
coast network. 
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Personalities Vie With Automobiles at New York 


é — 


Men Behind the Exhibits | | : a binetinati Sees 


As Important as the Cars | New Attendance 
By ROBERT MOUNTSIER || Record at Show 


New York, Nov. 8.—-The seven | consumption when run steadily at 
days of this automobile show pe-| various speeds. 
riod have been a full week full Three Packard 12’s, getting the 
not only of motor cars, parts, ac- | running-in given all Packard 12’s 
cessories and whatnot, but also| after they leave the production 
of persons and personalities. line. 

After all it is the men behind The questions asked by visitors 
and with the exhibits who put| were shot by teletype machine 
the show across with the public | 0ver leased wire to the plant and 
and make it human. proving grounds, and the answers display. 

Nobody in New York got a came back after a short interval, 3 . i ‘ Among the features this year 
bigger kick out of this show week | b&!"g thrown on an illuminated ee Bi 2 5: will be the display of three makes 
than that man who has painted | S°*°®? where all might read them. “FIVE THINGS THEY ; NEVER SAW BEFORE.” Crowds of trailers. During the past five 
pictures with a spray gun from Just to try the system out and thronged the technical exhibits at the New York show and listened | years attempts have been made 
Saturday until today in the Gen-| © Pass the time of another day | intently to the “barkers”—politely known in the automobile industry | to secure trailers. Color motif of 
eral Motors show in the Waldorf- with Tommie Milton, who two-| as chassis lecturers. This group is scanning the rotating Hudson | the models will generally be au- 
Astoria. He is Frederick W.| timed the Indianapolis 500-mile | chassis and listening to “Buddy” Marr, former racing star, explain the |tumnal red to resemble leaves. 
Lawrence of Oklahoma City. sweepstakes by winning it twice, new front end suspension which gives safer riding, steering and brak- | Overdrapes will be canary yellow 
When he gets through shooting | 1 Set this message to Michigan: | ing and a softer suspension. and trimmed in polished copper. 
Doesn’t Know Min eee Th ‘ as ane 
eme of the show is “Let’s Go 


for Pontiac at the Detroit and “tne ; . 

Chicago show sessions, Lawrence aan mee ‘Sahu ca Gee D « B e k s 1 Places!” Alternate panels of the 

hopes to return +: New York and since he last took me for 95 m.p.h. et ro Ll t UL Cc a esme n Music Hall walls will have huge 

a studio and give lessons in spray- ride in my favorite Packard 12? multi-colored tropical parrots 
seated on silver hoops. Large 


gun portraiture to those who Prag ; : « 
aspire to higher things, just as Regards to Tommie, Bob Mount Hold Pre-Display Conclave circular mirrors, with edges cut 


he used to, when shooting the | *’° to throw light in all directions, 


Cincinnati, Nov. 8.—Officials of 
| the Cincinnati Automobile show, 
opening Sunday, today reported 
that all space had been reserved 
for exhibits in Music Hall. Ap- 
proximately 160 cars, including a 
complete line of all makes ex- 
cept Reo and Graham, will be on 





color onto cars out in an Okla- aaa SES Ce Oy —— will add interest to the decora- 
homa garage. “Min ; Detroit, Nov. 8.—Preparing for| general sales manager of the tive scheme. 

Likes New York “Bob. the 35th annual Detroit Automo-| Buick Motor Co.; T. H. Corpe, di- “Efforts are being made to 

“I hope I never have to paint} «yes [ve stepped on it on a| bile Show, which opens Saturday| rector of advertising and sales} show cars in natural light 

promotion, and others. through use of diffused and bril- 


another used car in all my life,” number of occasions on the prov- in Convention Hall, Buick retail 
prayed spray-gunner Lawrence ing ground track. When you come| salesmen from throughout the Featuring the session was the|liant electrical equipment,” says 
yesterday. “I like New York, and] to Detroit again I will give you| metropolitan area assembled to-| annual salesmen’s dinner, at|W. F. Heintz, president of the 
a ee ping hesri another demonstration. Congratu-| day for an all-day session at the| which Harlow H. Curtice, Buick — Automobile Dealers 
: P " lations on your connection with| Fort Shelby Hotel. president, gave an optimistic re- | Assn. 
rath pd i oe ADN, Tommie.” Plans for sales activity during | PoTt of the outlook for 1936. Cur- ———— 
; , Honestly, boys, we don’t even 2 : tice pointed to the present rec- ° 
ee eon it too and have know any | girl by the name ot show week, both at Convention | 9.4 volume of business being Pittsbur sh Show 
I i il tie inne, aybe it was the goo transacted by the company as an e 
oe hawt = —_ have kind | jooking damsel who was running indication of what is in store for Will be Opened 
of cramped the Lawrence style/ the telegraphic typewriter in the the future. 
by making it necessary for him to Packard exhibit. Monda at 1:00 
use water colors instead of Duco Missing from this week of glor- Current production is ata peak y e 
for the last five years, he said, ceumean 


in his spray gun. He has done! igcation of the American automo- I 

portraits of President Roosevelt, | pile was the speedway dinner with and retail sales in October were] pittsburgh, Nov. 8.—With Gov. 

Alfred P. Sloan and H. J. Klingler,| it; ddie Rickenbacker, Pop the largest for any corresponding | George H. Earle and Mayor Wil- 

W. S. Knudsen, Al Smith, et al,| Myers, contest board members, month since 1929. He said the|]iam N. McNair as honor guests, 

all from photographs. Not so long} race drivers, et al. But Pop My- company has more than 30,000] the first pre-new year Pittsburgh 

ago artist Lawrence was doing} or, vice-president and general unfilled orders on hand, indicat-| automobile show will get under 
ing an exceptional popular de-| way at 1 o’clock Monday after- 


faces and landscapes on garage| manager of the Indianapolis 
walls in Oklahoma City, and he| speedway, was present. mand for the new Buick models.| noon amidst colorful decorations 
in Motor Square Garden. 


said he had to sell some of his Track Improved 
Weather bureau forecasts indi- 


—— on wall board to get! And he hasn't looked better or 
enough money to buy a good suit] younger in the past five years. In Ventress Named cate probable clear skies and mod- 
erate temperatures for Monday 


eet to New York | fact, Indiana in the summer and | 
F autumn seems to agree with the ‘ ° - 
Co-ordinator of | 24 Tuesday. . 
Twenty-two manufacturers will 


Packard Questionnaire speedway big boss better than 

2mentarv secti j j > winter, f I last : . 
In the supplementary section of | Florida in the winter, for AS Anderson Co have their 1936 products in the 
—" *|show and all lower floor space 


its exhibit, on the second ffoor of | Saw Pop et Se 7 six 
€ -alac g ks while Si alcolm Camp- / 
Grand Central Palace, Packard} weeks while Sir A1CO I has been reserved by truck dis- 





has been running a questionnaire | bell was down there. ; t ( 
during the show, with Packard| Asked as to how the improve- Tom Corpe Gary, Ind., Nov. 8.— John W. tributors, parts jobbers and deal- 
engineers at the Detroit plant and| ments on the speedway are com-| Brought New York to Detroit | Anderson, head of Anderson Co.,| °S in allied motor products. 

the Utica proving grounds on the| ing along, Pop replied: “Progress announces that Robert H. Ven-| ‘The usual Saturday starting day 
answering end. is up to schedule. The basic work| Hall and in dealers’ showrooms] tress has assumed the responsi-| W@S avoided this year, due to the 


Pitt-Army football game in the 
stadium here, which is expected 
to draw the _ season’s biggest 
7 ; lici sat : sports crewd. 

> primarily to policies relating to _ 

tiny cars representing the follow-|I think that the 500-mile race erated retail branches here; R. M. the marketing of Anderson a = Cuinm, thew meneee 
ing automobiles actually running | next Decoration Day will be one McCormick, manager of the Buick | Vision-Control Products through that football enthusiasm would 


at the same time on Packard’s| of the best ever held in the speed- Detroit zone; W. F. Hufstader,! major petroleum organizations. detract from attention given to 
the show’s opening day. 


test track as follows: way’s history. ss . — 

A Packard eight, started last “A new trophy will honor past y : aa : 
Saturday at 2 p.m. with wide-open | and future winners, to be known The show will present its full 
throttle, to keep going until this} as the ‘Men of Motor Trophy,’ it edition Monday afternoon, having 
last night of the New York show.| is being given by the Borg- all day Sunday in which to move 
This car has averaged around| Warner Corp., and with it will into the Garden and get set up. 
2,000 miles a day. go to each winner beginning next ona age - > “= 
ac “90” May 30 a cash award of $1,200. plays is o or is year’s show, 
Se — = ; although individual public speak- 
ing systems will be barred from 


———| This will be paid at the rate of | 
$100 a month. The bullet-shaped | 
the booths on the main floor. 
Paul Specht and his radio band, 


‘ " ps 5 av- | 
GM Head Wi ill cup, surmounted by a figure wari 
with Marie Dupre, soloist, will be 


ing a checkered flag, will be 
= as , solid sterling silver, costing $10,- 
Addi ess SA E 000. The profiles of each winner | the feature entertainment, play- 
A di from Ray Harroun, first victor in ing two radio broadcasts daily 
Alt I nner Here the 1911 race, to Kelly Petillo, cur- from the show over Station 
rent champion, will be on the cup, KDKA and W8XK. 


and there will be 25 blank squares In keeping with the highway 
reserved for the faces of future safety theme, the better traffic 


vs. Boondoogling” will be the sub- winners committee will conduct a “driver’s 
~— —— = a Seas _ Seek Annie Oakleys clinic” and give every motorist 
iain a intine ‘onhaiiias on the Three classes of people fre- who chooses a test of his reaction 
Societ a Methamiodnen = i quent press headquarters at time, vision, hearing, suscepti- 
y hotive mMngineers| Grand Central Palace, said bility to glare, and other factors 

at a dinner meeting in the Book- G. H. Q. being run, as the world of driving. 
Cadillac Hotel, Nov. 11. knows, by Korbel, Colwell & For- 
The dinner will be one of the| phish ‘These aforesaid strata of 
features of SAE Day at the De- society are working (ahem) news- 


You are invited to ask any|has been done, and everything! in the territory, were discussed] bility of merchandising co-ordi- 
question suggested by the exhibit| will be completed in the early! by zone and factory executives,| nator with the concern. 
of Packard cars and a miniature| spring. Both the drivers and the]; 7 gine Harry A. Bonelli. gen- ; ; 
model of the proving grounds on| public are going to find the speed- | — & = - eee & Ventress will devote himself 
which have been running all week | way track greatly improved, and |¢™@! Manager o the factory-op- 





Detroit, Nov. 8.—“Engineering 


Reynolds to Resign 
West Allis, Wis. Nov. 8.—Irving 


troit Auto Show. E. V. Rippin- ma 

r : paper men, copy boys (sent by 

gille will be toastmaster. During| their editors for Ste eae Oak- H. Reynolds, who started at the 
a technical meeting in the Italian | jeys, alias Sylvia Forbishes) and Allis-Chalmers Mfg. Co. 51° _ 
Walter Putheigh wil doses: | Shag, abeUm” whe are anywhere Se of ths peas. ee come hee te 





Walter T. Fishleigh will discuss| from 25 years old in the industry | 1884 as engineering assistant to hi 
“What Price Progress?” N. E.| and up. Eddie Korbel says, “I | | enele, Réwin Reynelda, whe was gon- 
Hendrickson will have for his sub-| only date back to 1904.” Well, this| HOSTS TO SOCIETY at a preview of General Motors cars in New |...) ‘superintendent ‘of Edward P 
ject, “Fundamentals of Recent] is only the 27th automobile show | York were Mr. and Mrs, A. P. Sloan. The above picture was made at | 4)|j; & Co., forerunner of the pres- 
Spring Suspension Developments.” | (Continued on Page 26, Col. 1) the Oldsmobile exhibit. ent plant. 
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Industry Reiterates Stand as Dec. Meet is Called 


Executives Feel Federal 


Board Attempts New NRA’ 


WILLIAM ULLMAN 


By 

Washington, Nov. 8.— Maj. 
George L. Berry, President Roose- 
velt’s co-ordinator for industrial 
co-operation, this week set Dec. 9 
as the date for his mass meeting 
of business and labor leaders. 

The object is to learn what, if 
anything, they want the govern- 
ment to do to help them in solv- 
ing their problems, “accelerating 
business recovery, eliminating un- 
employment and maintaining 
business and labor standards.” 

Two efforts by Major Berry to 
induce the automotive industry to 
take part in the conference have 
failed. In a letter just received 
from the Automobile Manufac- 
turers’ Assn., Alfred Reeves, vice- 
president, says: 

NRA Legislation Topic 

“Replying to your letter of Oct. 
23 in which you requested the 
Automobile Manufacturers’ Assn. 
to withdraw from the position it 
took in its letter of Oct. 11, voic- 
ing its disapproval of the pro- 
posed conference at Washington 
for considering industrial and 
labor problems, it is now clear to 
us that the only purpose of these 
meetings is to consider further 
NRA legislation or a substitute 
for it. 

“This industry does not believe 
that a substitute for NRA will 
help the industry or its employes 
but on the contrary that it will 
do harm. Progress of the indus- 
try in recovery has been greater 
since the code terminated. 

“This industry always has main- 
tained labor standards far above 
the requirements that could be 
imposed by any reasonable law 
and does not intend to change 
that policy. We have taken im- 
portant practical steps that al- 
ready have done much to regular- 
ize employment and increase an- 
nual earnings of employes. 


Quality Is Improved 


“We have constantly improved 
the quality of our product and we 


Columbus Hails 
Fall Showing 
Of New Models 


Columbus, Oo. "Nev. 8. — Pros- 
pect of rainy weather has failed 
to dampen enthusiasm of dealers 
and officials in charge of the 
Columbus Auto Show which opens 
Saturday. A capacity attendance 
is «xpected in the exhibition hall 
at the Ohio State Fair Grounds. 

Besides the 300 models repre- 
serting 23 different makes which 
wiii be on display, the show will 
feature entertainment by one of 
Maj. Bowes amateur units, a local 
amateur contest, a $50,000 fur 
style show, the coronation and 
daily appearance of “Miss Nine- 
teen Thirty-six Prosperity,” music, 
refreshments and a preshow 
downtown parade of the new cars. 

Exhibition Hall, largest of its 
kind in the central U. S., presents 
a galaxy of color with over 4,000 
flags and 200 yards of sewed col- 
ored fabrics hung overhead and 
flanking the exhibits in addition 
to the draped trimmings and fan- 
tastic decorations of the _ indi- 
vidual dealers. 

Outstanding is the Pontiac dis- 
play which features a great silver 
metallic ball hanging overhead. 
Four feet in diameter, it rotates 


under a bevy of colored flood | 
| Show opens the day the national 


lights. 


The Studebaker exhibit by Kauf- | 
| ahead of the Cincinnati show and 


man Motors, Inc., presents a large 
inspection platform topped by an 
overhead rainbow velvet dome re- 


flecting a continuous color change | 


on the car. 
Local dealers, without excep- 
tion, favor the early dates of the 


show this year and few hesitate | 


continue to give 
increasing values. 

“Although this industry always 
has been highly competitive, it is 
not interested now and never has 
been interested, in anything sav- 
oring of price-fixing or of re- 
stricting production. 

“We therefore regret that we 
cannot change the view we first 
expressed to you and that we 
cannot accept your invitation.” 

The date had hardly been set 
before administration 
began wondering whether the 
conference might result in a seri- 
ous backfire -against the New 
Deal. It is known that among 
those attending will be repre- 
sentatives of trade associations 
openly unfriendly to the admin- 
istration. 

Resolutions in Order 


This fact opens up the way for 
critical resolutions such as those 
already adopted by the U. S. 
Chamber of Commerce and the 
National Assn. of Manufacturers. 
Most of the business men attend- 
ing will be members of one or 
both of these organizations. 

The question has been raised 
whether Roosevelt, in appointing 
Berry, intended that such a free- 
for-all conference should be held. 
That Berry is acting pretty much 
on his own was demonstrated 
this week when Secretary of 
Commerce Roper indicated he had 
not been consulted. 

Furthermore, Berry has an- 
nounced his intention of forming 
a council of industrial progress. 
Such a body would parallel to 
some degree the business advi- 
sory and planning council of the 
commerce department. A meet- 
ing of the latter has been called 
for Dec. 4 and 5 

Roper says he 
council will participate 
Berry pow-wow, adding: 

“Major Berry no doubt will co- 
operate with me for we have had 
a council that has been function- 
ing for two years. The council 
will continue to function in its 
advisory relationship to the de- 
partment. It will study business 
legislation.” 

Consider a New Law 

It is reported that among the 
legislative possibilities the council 
will study will be some law to 
replace NRA. This also is ex- 
pected to be the principal pur- 
pose of the Berry meeting. 

Both Roper and Berry assert 
they will not attempt to tell their 
councils what they shall do. The 
commerce department group, 
Roper says, has “opened up a 
channel whereby we can study 
business problems and the ad- 
ministration can have the benefit 
of that study. It opens up a 
gateway for very valuable results 
to the administration and 
business.” 


Akron Offers 
Initial Ohio 
Auto Display 


Akron, O., Nov. 8.—The Akron 
Auto Show, which will open in 
East Market Gardens Saturday, 
will be the first opportunity in 
the state to see the 1936 models 
of a score of autos displayed. 

Final preparations for the show 
have been completed. The Akron 


“assumes” his 
in the 


show in New York closes, a day 


two weeks preceding the start of 
the Cleveland exhibit of new 
models. 

More than 50 dealers will par- 
ticipate in the Akron show, pre- 
senting 20 types of cars. The ex- 
position opens Saturday and ex- 


to predict unusual future business | tends through the following Fri- 
from the new car interest shown. ! day. 


our customers | 


officials | 


ce NS — — 





INTO THE PIT for a hurried check, this Packard is wasting no time on its accumulated endurance 
run at the Packard proving ground at Utica, Mich. The ground crew is making fast work of refueling 


and tire changing. 


Chevrolet Sas 
New Addition 
In Bay City 


Bay City, Mich., Nov. 8.—More 
than 200 complete parts for Chev- 
rolet cars are now being manu- 
factured at the Bay City unit of 
the Chevrolet Motor Co., accord- 
ing to a recent announcement by 
E. S. Willock, plant manager, 
upon the completion and start of 
operations in the new plant addi- 
tion here. 


The new addition was made 
necessary because of increased 
production and transfer of seven 
jobs to Bay City which previously 
were manufactured in Flint. 

The expansion program included 
63,000 additional square feet of 
floor space, new trucking facili- 
ties, lengthened depressed track- 
age, and development of a 600 car 
parking lot tor employes. 

The Bay City unit of the Chev- 
rolet Motor Car Co. originally 
manufactured 28 parts for the 
Chevrolet car, but has been ex- 
panded since they first started 
operation until now it builds 200 
complete parts for the car. 


Another major change in manu- 
facturing operations here is the 
limitation of production for parts 
for Chevrolet cars only. Prior to 
and including last year, parts 
were manufactured for all Gen- 
eral Motors Products with the 
exception of Buick and Cadillac 
cars, 

The present payroll of 2,200 
workers at the plant is being 
stepped up gradually to the max- 
imum of 2,400. This figure will 
compare with a 1934 average of 
1,900 workers. 





VISITORS TO THE GM 





show held in New York’s 
Astoria were shown steps required in the manufacture of hardware 
and fittings for Fisher Body by artisans in the Ternstedt exhibit. 
Walter L. Champoux (left) is shown cutting a door handle die. With 
him is Emil Fritz, who demonstrates how radiator ornaments and 


OFF AGAIN, this Packard sweeps out to continue its long grind 
around the Packard proving ground in the accumulated endurance 


run, 


The car is traveling at an average speed of 90 miles an hour, 


and one night did 708.2 miles in seven minutes less than eight hours. 


Operations Expand After 
Fall Debut of Late Models 


New York, Nov. 8.—Expanding 
automotive operations were indi- 
cated today following the public’s 
reception of early new model in- 
troductions, according to a report 
issued by the Automobile Manu- 
facturers Assn. 

There was a 255 per cent in- 
crease in the output of associa- 
tion members for October over 
the preceding month. The total 
was placed at 210,392 cars and 
trucks, which, besides being an 
increase over _September is also 


Waldorf- 


other fittings are first modeled in clay. 


a gain of 124 per cent over Oc- 
tober, 1934. 

Ten months’ production for the 
group was estimated at 2,241,289 
units—an increase of 21 per cent 
over the same period last year, 
when the total was 1,852,657. 

The report, which covers the 
operations of all but one of the 
major producers in the United 
States, is based upon factory ship- 
ments. The summary, in addition 
to the 210,392 figure for last 
month, shows that 59,329 units 
were produced in September, 
1935, and 94,059 in October, 1934. 


Parker Rust 
To Merge With 
Research Co. 


Detroit, Nov. 8.—Parker Rust- 
proof Co. stockholders will vote 
Dec. 5 on merging with the Metal 
Finishing Research Corp. Parker 
is to acquire all assets of the 
company in exchange for Parker 
stock at one common share for 
each 31-5 shares of Research 
common stock outstanding. 

Authorized Parker stock, ac- 
cording to plans will be increased 
to 500,000 shares. It is also in- 
tended to declare a stock divi- 
dend of two additional shares for 
each Parker share outstanding 
and to apply for listing of the 
new shares on the New York 
stock exchange. 
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Chevrolet Reorganizes Its Sales Departments 


Two Central Divisions are 


Established by Holler 


Detroit, Nov. 8.—Creation of a 
Retail Selling Department is one 
of two new divisions which have 
been announced by W. E. Holler, 
vice-president and general sales 
manager of the Chevrolet Motor 
Co. The other organization is a 
National Used Car department. 

E. A. Nimnicht comes to Detroit 
from a zone managership at Bal- 
timore to head the retail de- 
partment. He is located in a cen- 
tral office with two assistants, 
one representing the east and the 
other the west. These are T. S 
Hoff and G. E. Holm. 

Nine Regional Managers 

Nine regional managers of re- 
tail selling and 46 zone managers 


comprise the field organization, 
each of the former maintaining 
an office in each of the zone 


points under his supervision 
“Function of the new depart- 
ment,” according to Holler, “is to 
provide the more than _ 25,000 
salesmen employed by Chevrolet's 
10,000 dealers with the training 
which is more and more essential 
to an efficient sales organization 
thoroughly schooled not only in 
Chevrolet’s products and policies, 


but in up-to-the-minute selling 
methods, a procedure which to 
my knowledge has never before 


been attempted in connection with 
automobiles.” 
First Activity 
The first organized activity of 
the new department was a na- 


Graham Head 
Sees Progress 


In N. Y. Sales 


New York, Nov. 8.—- Optimistic 
forecasts for the automobile in- 
dustry have been verified by “the 
success of the current automobile 
show,” according to Robert C. 
Graham, executive vice-president 
of the Graham- Paige Motors 
Corp., who spoke at a luncheon 
meeting of 350 dealers at the 
Biltmore Hotel. 


“If ever an industry led a na- 
tion’s march toward recovery, it 
is the automobile industry,” Gra- 
ham declared. “Judging from the 
interest displayed at this year’s 
show the American people have 
just begun to buy automobiles.” 

Joseph B. Graham, president of 
the corporation, forecast that the 
influence of the company’s new 
supercharger car “will penetrate 
the entire industry.” 


tional 


ICC. 


central 
held 


convention of the 
office and field personnel, 
here during the past week. 

Increasing importance of the 
used car in the automotive mer- 
chandising business was given as 
the reason for the creation of the 
second department by Holler. E. 
W. Templer, formerly sales pro- 
motion manager, is in charge. 

Stress being placed on the 
fundamentals of proper buying, 
prompt and proper reconditioning, 
advantageous display, and early 
sale. 


is 


Black Assists Templer 

Assisting Templer will be F. S. 
Black, previously in charge of 
new car sales promotion activi- 
ties in central office, who will 
have charge of the eastern half 
of the United States, and H. S. 
Weiser, formerly regional truck 
manager at Janesville, who will 
have charge of the western half. 
Regional used car managers are 
as follows: 

D. J. Stonesifer, 
formerly zone sales 
manager at Cleveland. 

A. M. Letts, Atlantic Coast reg- 
ion, Tarrytown, N. Y. He will con- 
tinue to be in charge of the used 


Flint region, 
promotion 


ear activities in this region. 
J. J. McKenna, New England 
region, Boston, Mass., formerly 


zone sales promotion manager at 
Tarrytown. 

J. F. McMahon, eastern region, 
Buffalo, N. Y., formerly regional 
sales promotion manager at Buf- 
falo. 

J. M. Glass, southeast region, 
Atlanta, Ga., formerly assistant | 
zone manager at Jacksonville. 

H. F. Riley, Great Lakes reg- 
ion, Janesville, Wis., formerly as- 


sistant zone manager at Janes- | 
ville. 
F. X. Miller, midwest region, 


St. Louis, Mo., formerly assistant 
zone manager at St. Louis. 

C. B. Wood, southwest region, 
Dallas, Tex., formerly regional 
sales promotion manager at Dal- 
las. 

E. C. Fiedler, Pacific Coast, reg- 
ion, Oakland, Calif., formerly reg- 
ional sales promotion manager at 
Oakland. 


Auto Loaders Being 


Installed by MPR 


Washington, Nov. 8.— Missouri 
Pacific Railroad today had been 
reported spending $147,944 to 
equip 225 freight cars with Evans 
auto loaders and to modernize 
300 cars now so equipped, accord- 
ing to record on file with the 





AN ODD SHOW souvenir was given Margretta McNash, two, when 
the man in the white coat converted two pennies into one with the 


bonding machine in the De Soto “House of Wonders.” 


The machine | 


shows how engineers bond rubber to metal for “Floating Power’ | 


engine mountings. 


| 
i 





| that trade practice 





COOKING ON ICE is one of the exciting novelties in the De Soto 
| “House of Wonders” at the Auto Show. 
shown frying an egg in a skillet which rests on a bowl of cracked ice. 


Induction heat does the trick. 


In dependent | Tire ‘Dreulers 
Ask Federal Investigation 





New York, Nov. 8.—-Bitterly at- 
tacking alleged injustices of the 
“big five” tire companies, the Na- 
tional Tire Dealers Assn., a group 
of independent tire dealers, to- 
day had petitioned the Federal 
Trade Commission for an investi- 
gation. 

George Erlinger, president of 
the association, which has been 
holding a convention here, ad- 
dressed a letter to Otis B. John- 
son, FTC secretary, in which he 
said the heads of U. S. Rubber, 
Goodyear, General Tire and Rub- 
ber, Goodrich and Firestone had 
been asked to withhold adoption 
of sales plans, but that no reply 
to the request had been received. 

Erlinger further said that “if 
50,000 (independent) tire dealers 
are to survive it is imperative 
rules 
able to both manufacturer 
dealer be adopted.” 

Manufacturers, Nov. 2, had an- 
nounced that dealers’ special dis- 
counts given to meet competition 
during price wars had been re- 
scinded in an attempt to stabilize 
prices and that dealers henceforth 
confine their selling to the in- 
dustry program. 

There were about 150 members 
in attendance at the convention. 
Among various resolutions was 
one condemning continuance of 
company-owned stores operated 
by the major companies. Another 
stated that the association is 
“willing and ready to co-operate | 
and confer at any time with the 
rubber manufacturers to the end | 
that stability may be established | 
in the industry.” 

Senator A. Harry Moore, of New 


GM, Fargo Get 
War Department 


ry. ‘ 

Pruck Contracts 

Washington, Nov. 8.—-Contracts 
have been awarded by the War 
Department to the General Mo- | 
tors Corp. for 52 Chevrolet trucks 
at a cost of $31,868.35, and to the 
Fargo Motor Corp. for 22 trucks 
at a cost of $12,526.21 

The awards follow: 

To General Motors: 

Army Twenty-three half-ton 
trucks with eight-passenger sta- 
tion-wagon bodies, $14,727.78. 

Civilian Conservation Corps 
Twenty-eight half-ton trucks with 
pick-up bodies, $16,542.96; one 
half-ton truck with panel delivery 
body, $597.61. 

To Fargo Motor Corp: 

Civilian Conservation Corp 
Nineteen half-ton trucks with 
pick-up bodies, $10,498.45 

Army Signal Corps One half- 
ton truck with telephone main- 


and 


| tenance body, $701.90. 


Works Progress Administration 
Two half-ton trucks with sedan 
delivery body, $1,325.86. 





agree- | 


Chicago, Nov. 8 American 
Automobile Assn., with the Chi- 
cago Motor Club as host, will 
stage its 33rd annual convention 

; here next Friday and Saturday, 
giving delegates also an oppor- | 
|tunity to attend the pre-show 


Engineer R. A. Leavell is 


Jersey, was among the conven- 
tion speakers. His subject was 
“Government Aid for Small Tire} 
Retailers.” 





Buick Gains 
Presage Rise 
In Industry 


New York, Nov. 8. Business 
generally has benefited from the 
early introduction of 1936 auto- 
mobile models in the opinion of 
Harlow H. Curtice, president and 
general manager of Buick. 

Curtice, who was in attendance 
at the Manhattan show, based his 


belief on current sales which are 


soaring ahead of any period since 
1929. 
“Looking ahead,” he said, “I be- 


| lieve it is clear that gains already 


accomplished are only the begin- 
ning of a yet greater climb. 
“There can be no question but 
that early introduction of new 
models, combined with the No- 
vember shows, will serve to stim- 


| ulate automotive activity through- 


out the winter.” 

Domestic retail deliveries of 
Buick cars during October totaled 
14,164 cars, the largest month’s 
business in more than five years 
and the best October volume 
since 1929, 

The figure compares with 6,373 
units sold at retail in October a 
year ago, a gain of 7,791 cars or 
more than 122 per cent. 





ONE OF THE novelties in the 


aged four. 


“House of Wonders” at the Auto- 
mobile Show is a color wheel used by engineers to “mix” colors for 
new cars. Wallace F. Ardussi is showing it to Dorothy Lee Robertson, 


The exhibit is sponsored by De Soto Motor Corp. 


AAA Plans 33rd Convention 
And Banquet in Chicago 


and the opening of the} 
exhibit the following 


banquet 
automotive 
day. 
Vexing problems of safety and 
taxation will be foremost among 
the topics that will come up for | 
discussion. Included among them 
will be the traffic accident situa- 
tion, ways to help curtail loss of 
life, adequate highways to meet 
modern traffic requirements, the 
effects of high motor taxes on car 
ownership and operation, the need 
for elevated highways in heavily 
congested areas, diversion of large | 





sums of tax and license revenue | 
from road funds, and other sub- | 
jects. 


A large attendance is expected 
from various units of the Na-| 
tional Assn., according to Charles 
M. Hayes, vice-president of the | 
AAA and president of the Chi- | 
cago Motor Club. 

Prominent among the speakers | 
will be Gov. Harold G. Hoffman, 


| ings 


of N. J.; Dean T. R. Agg, of Iowa 
State College of Engineering; Ed- 


ward Gable, president of the 
Penn. Motor Federation and 
Franklin M. Kreml, traffic ex- 


pert of the Evanston, IIl., police 
dept. 

Thomas P. Henry, president of 
the AAA for the past 12 years, 
will preside. Election of officers 
and executive committee meet- 
will be a feature of the 
gatherings. 


DADA Reports 
Heavy Wayne 
Rise in Oct. 


Detroit, Nov. 8. October pas- 
senger sales in Wayne county to- 
taled 4,296 as compared with 1,180 


| a year ago, according to a report 


issued today by the Detroit Auto 
Dealers Assn. Complete 10 month 
figures were 71,203 against 51,741 
last year. 

Commercial cars numbered 669 


| as compared with 299 in 1934. The 


10-month total was 5,840 as com- 
pared with 4,992 last year. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination - NEWS which is timely, 
authentic and of value. 
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Mixing a Profit Pudding 


EW YORK’S 36th annual automobile show which, due 

to the change in model announcements, was held dur- 

ing 1935 is now history, but the impetus given to automo- 

bile sales may live for months to come. This, of course, 

will depend largely upon how much effort dealers and 

factories alike put forth to capitalize upon the fruits of 
their efforts to date. 


It is only natural, when the show has closed, to feel that 
all we have to do now is sit back and wait for the custom- 
ers to come in. This year, more than any year in the 
past, it will be necessary to keep always before our pros- 
pective buyers the fact 1936 cars are now available and 
that they are far more to be desired than the cars which 
are now in the owners’ hands. 


First of all, if the fall show is to be of any advantage, 
we must convince buyers that to delay purchases until 
spring is pure and simple “monkey thinking.” We must 
develop and use arguments that cannot be refuted to show 
that the advantages of buying a car in the fall far out- 
weigh the advantages of buying in the spring. 


From the dealer standpoint these facts are not definite- 
ly proved. Ballyhoo and sales effort which accompany 
the introduction of new models at this time may result 
in dealers accumulating an overstock of used cars which 
they will have to carry through the winter unless equal 
attention is paid now to the problem of stimulating pur- 
chases of used cars. We must bring home to buyers the 
fact that used car bargains, formerly available only in 
the later season, will be available at Christmas time this 
year. 

For every new car the dealer sells he must sell 1.8 used 
cars, which means that he must keep his used cars mov- 
ing almost as fast as his new cars to avoid dangerous 
stagnation. 

The interest aroused in new cars by the current shows 
will be reflected to an extent in new interest in used cars. 
We must make every effort to capitalize on this interest 
by hard-hitting sales programs, punch advertising and 
steady, consistent work day in and day out. These will be 
the ingredients which will go to make our 1936 profit pud- 
ding a success or a flop. 


Getting Out of Overalls 


“AMERICANS,” says Roy Faulkner, president of the 

Auburn Automobile Co., “are tired of the overall 
parade.” We believe Mr. Faulkner is 100 per cent right. 
Certainly, we are a nation of confirmed competitors of the 
famous Joneses. Americans have never lost their desire 
for the greater comforts of life, although for a few years 
many of us have been bereft of the wherewithal with 
which to purchase these comforts. Others stopped buy- 
ing because we couldn’t buy. 

We are not a lazy lot. The majority of us are willing 
to strive for those comforts and luxuries which lift the 
average American working man far above the sphere of 
his neighbor across the sea. There is evidence on every 
side that we soon shall have the money to indulge in a 
little squandering. We will soon again be able to buy that 
extra suit, those extra shoes, a new car, to have the house 
redone and so on. The more rapidly this feeling grows 
the quicker we will all be getting out of overalls. 
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New York, Nov, 8 


SHOWS Now it can be 
SPUR told! The 36th 
SALES Annual Auto- 


mobile Show is 
already a matter of history, so 
far as the Detroit contingent is 
concerned. The migration west- 
ward has begun, and just in time 
to get the Detroit, Dallas, Akron, 
Columbus, Buffalo, Newark, To- 
ronto, Indianapolis and Portland 
shows under way on Saturday, 
the ninth, not to mention those 
which swing into action on Sun- 
day and Monday of next week. 


& * + 


WHAT CAN be expected of the 
rest of the shows which will con- 
tinue across the country almost 
until Christmas? The answer is 
usually written in the experience 
of New York. The crowds will 
be smaller, but those who attend 
will come to compare, to ask for 
appraisals on their old cars and 
to buy. I have talked with rep- 
resentatives of every major line 
shown at New York—that has 
been the experience here, there 
can be no doubt about it. Per- 
haps the smaller crowds here on 
the first four days have been af- 
fected somewhat by football 
games Saturday and humid 
weather Monday, Tuesday and 
Wednesday, now an all-day driz- 
zle. It may happen that the total 
count for the current week will 
surpass the January show last 
year, but I doubt it. 


* - * 


OF COURSE, there is the com- 
petition of the Ford, GMC and 
Chrysler free shows, which have 
been generously attended, but I 
doubt if that competition has 
been greater than the fact we 
must face, that just as long as 
the major lines are shown in 
every town and hamlet months, 
or weeks, or days, in advance of 
the regular show openings, we 
are going to face smaller paid at- 
tendance receipts. So long as a 
trip down any “auto row” will 
show us all of the cars we are 
interested in, we have to be far 
from Scotch to pay our way 
through the turnstiles. Who can 
estimate what the paid attend- 
ance at the New York or any 
other show would be if they did 
not face these competitive con- 
ditions which we have built for 
ourselves? 


” + 7 
I GATHER that the so-called 
“independents” are highly en- 


couraged by the attention which 
the public paid them at this show. 
Everyone with whom I talked 
seemed highly enthusiastic and 
small wonder, for after the long, 
lean years, to find their show 
space crowded and their floor 
men with pads and pencils out 
most of the time was something 
to shout about. 
* * ” 

THERE HAS BEEN a lot of 
discussion here in regard to the 
Chicago show and its new loca- 
tion at the International amphi- 
theatre. That it will be a natural 
meeting place for mid-western 
dealers seems now to be an ac- 
cepted fact. That some of the 
innovations in display, which are 
made possible because there is 
no lack of space in which to ex- 
hibit, will effect future national 
shows, is a fair prediction. 

+ * * 


WALL STREET has always 
been a pretty good barometer of 
what the automobile business was 
headed for. If you will recall, 
motor stocks were already headed 
for the cellar in June of 1929, 
three months before the com- 
plete collapse occurred, so if the 
day-by-day “highs” now being set 
are any indication (and I believe 
they are), then the “five-million- 
year” now spoofed at by the con- 
servatives, may materialize. Al- 
ways remember, more cars are 
becoming obsolete every year now 
than we could manufacture even 
in a five-million year.—G.MS. 


SOUND 
ERCuanisilé 
METHOO? 


WILL 
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AS OTHERS SEE IT 


Like Normal Times 

It begins to seem like normal 
times when one picks up the paper 
and finds that General Motors has 


“cut a melon” for its 43,000,000 
stockholders by the declaration of 
an extra dividend calling for the 


distribution of more than $21,000,- 
000. 

The declaration of a regular divi- 
dend of 50 cents a share, together 
with an extra dividend of 50 cents, 
brings such disbursements by Gen- 
eral Motors for the year to $2.25 
a share, or, in round figures, $96,- 
000,000. 

This is the largest amount paid 
out on the company’s common stock 
in any year since 1931. 

It would be pleasant to record that 
this picture was typical of that of 
business as a whole or, for that 
matter, of the motor industry. Un- 
fortunately, however, while business 
profits have shown a steady and 
highly encouraging improvement dur- 
ing the last three years, cases like 
General Motors are extremely rare, 
and spottiness continues to be a 
prominent recovery characteristic. 

No better evidence of this could 
be asked than is to be found within 
the automobile industry itself. Here, 
while the Big Three companies (Gen- 
eral Motors, Ford and Chrysler) are 
doing handsomely, the run of the 
smaller companies have not yet seen 
financial daylight since the darkness 
of the depression fell. 

A few of the so-called “independ- 
ents” have emerged from the red 
ink, but these companies can be 
counted on the fingers of one hand. 
Taken as a whole, this group showed 
a substantial deficit last year, and it 
is expected to show another deficit, 
though a much smaller one, this 


Safety in Fashion 

One man strolled through the dis- 
play of automobiles at the Grand 
Central Palace soon after the open- 
ing hour and came away dis- 
appointed, for he had looked only 
for novelties in streamlining. 

When Barney Oldfield rode out 
on the Sheepshead Bay Track many 
years ago in his Golden Submarine 
he caused not only a few laughs but 
also expressions of surprise; for 
years, indeed, motorists looked on 
any radical change in exterior lines 
as freakish. 

Now streamlining is patently taken 
for granted by the public, and there 
is a sane return to considerations 
of safety and comfort. This may 
seem odd at first, for cars of re- 
cent makes are comfortable in many 





respects, and safer than anything 


seen in the past, provided the 
drivers are not simultaneously deaf, 
dumb and blind—though some are. 

Many a motorist who drives a 
pre-depression model has been fiirt- 
ing with temptation at the motor 
show for the past two years, and 
has remained satisfied that “the 
ol’ boat” could stand up another 
season. : 

This year such drivers will require 
more resistance to get away from 
the show without learning embarrass- 
ing lessons on what is important 
on the highways. 

Safety is always in fashion. The 
1936 models have been designed to 
embody it more positively, in every 
part, than ever before. It is well that 
this has been the development, and 
that it is compatible with comfort 
and smoother driving, too, for 1936 
will see more cars on the roads 
than at any time in the past five 
years.—New York Times. 


Defend Riding Costs 

We detect a faint flavor of dis- 
approval in the report by a Bureau 
of Labor Statistics expert that many 
workers in the low income group 
spend a third as much for trans- 
portation, gasoline and the like, as 
they do for food for their families. 

The report is the result of a 
survey of family budgets, as yet 
only partially completed. Based on 
the budgets of 10,000 families, it 
indicates the following percentages 
of expenditure: Food, 32 to 36 per 
cent; housing, 25 to 28 per cent; 
transportation, 6.9 to 12.7 per cent; 
clothing, 10 to 12 per cent; cos- 
metics, barber, etc., 2.6 per cent. 

Possibly no criticism of the in- 
dicated outlay for transportation 
was intended but in any event we 
feel moved to comment on it and to 
register our conviction that even 
the higher of the two percentages 
named is not excessive. 

“Transportation,” where it refers 
to automobile transportation, always 
seems to suggest joy-riding, and 
naturally some of the average 
family’s expenditure for this pur- 
pose should be budgeted under amuse- 
ments, a category not covered in 
the above average budget. It means 
a ride into the country on Sun- 
days and an access to weekday 
evening amusements, many of them 
free, which otherwise might not be 
accessible. 

Whatever it may signify to others, 
to us in Detroit this sort of ex- 
penditure by no means suggests ex- 
travagance, even as concerns the 
most poorly situated of the wage- 
earning group.—Detroit News. 
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Short Stories of 






Big Successes 


won by wise advertisers 


S an American institution, the Suc- 
f cess Story has suffered eclipse in 
recent years. 

And the pleasant pastime known as 
“pointing with pride” has likewise ac- 
quired the stigma of bad taste. 

Nevertheless, at the risk of seeming 
immodest, we are impelled to relate the 
experiences of certain clients of Lord & 
Thomas in the last five years of depres- 
sion. 

Because those experiences are im- 
portant to other advertisers. 

Because they show the way to adver- 
tising that functions profitably and ef- 
fectively, even in time of stress. 

Because they prove that true sales- 
manship-in-print most surely finds the 
answers to the selling problems of today. 

With the reader’s indulgence, there- 
fore, we proceed to “point with pride.” 


Proof of the Pudding 

In one case, an advertiser has paid a ten- 
year advertising bill, running into mil- 
lions of dollars annually, entirely out 
of increased profits. While doing this, 
his company’s earnings were enlarged 
by an even greater amount, purely and 
simply through salesmanship-in-print 
applied to a single product. 


LORD & THOMAS :- 


in the past five years of depression 


Another—a food product. One of the 
oldest in America. So well intrenched, 
so familiar to all, that one might say 
advertising could do little more than 
sustain volume. Yet new salesmanship- 
in-print of compelling interest in- 
creased its sale more than 35% in the 
past year. And in one stroke, solved 
a host of vexing problems of private 
brand competition. 


* * & 


Another—a drug product. One year ago 
it was going back. In fact, a business 
consultant advised discontinuing the 
operation entirely. Today, it is making 
money. It is intrenched with consumers. 
And enjoys the preference of the best 
outlets in drug distribution. The whole 
difference was the type of salesmanship- 
in-print. 
* * * 

Another — a packaged product. Last 
November this brand was starting from 
scratch. The manufacturer dreamed of 
a nation-wide demand. And geared up 
manufacturing to supply it. His ad- 
vertising began a few days before 
Christmas. Within five months, sales 
on this one item alone far exceeded 
$2.000,000.00 a month. In its industry 





it is the outstanding example of demand 
created by advertising. 


All in the ““REASON-W HY”’ 


These are the rewards of salesmanship- 
in-print. Advertising that gives, in an 
interesting way, REASONS-WHY it is 
in the consumer’s interest to buy wiiat 
you have to sell. 

A product does not have to be new 
to yield new advertising ideas. 

Men with feel for ideas that sell, 
often dig great advertising success out 
of seemingly barren ground. 

Check your advertising for its value 
as salesmanship-in-print. Perhaps your 
great REASON-WHY has never been 
told. Some of our greatest successes are 
made with products in which others fail 
to find a winning idea. 

Advertising success, like all commer- 
cial success, depends on getting big men 
behind you. The whole question centers 
on who can sell the most for the money. 

In answer to that question— 

There are more success stories in 
Lord & Thomas today than ever before 
in our history. And that covers a lot of 
ground. In the past five years of depres- 
sion alone we have invested in advertis- 


ing for our clients $180,000,000.00. 


advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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Intensive Drives Push Used Car Sales in Nebraska 


Groceries an 
Attract Buyers to Lots 


Omaha, Neb., Nov. 8—Omaha 
automobile dealers who launched 
intensive used car sales drives 
last spring, are pushing this type 
of sales heavier than ever this| 
fall, combining personal contacts | 
with advertising and _ unique | 
methods. As a result more used | 
cars have been sold in Omaha 
during the past eight months than 
for any similar period since new | 
car sales were at their peak. 

Miller-Knuth Chevrolet Co. is 
featuring a hot water heater given 
with every used car selling for 
over $150, and has had excellent 
results. These used cars are 
completely winterized including 
alcohol in the radiator, winter 
grease in transmission, differen- 
tial and crankcase, 

Gave Groceries 

Sample-Hart Co. staged a four- 
day sale last month in which the} 
purchase of any used car or 
truck selling at $250 or over, a 
“car load” of groceries was given 
free. A long list of grocery items 
was given, and with cars or trucks 
selling for $125 to $250, one-half 
of the list of groceries was given. 
The orders were filled thru the 
purchaser’s local grocery, and out- 
of-town buyers’ orders were filled 
in Omaha. The list of groceries 
was carried in the company’s ad- | 
vertising. 

T. J. O’Brien & Co., distributors | 


d Heaters 


offered a special sales inducement 
by giving 12 months special serv- 
ice free on the higher priced used 
cars. 

Andrew Murphy & Son, Inc., 
Chrysler and Plymouth distribu- 
tors, not only is boosting used 
ear sales by winterizing the cars, 


tising by a drawing of car with 
|arrows pointing to the parts} 
where the winterizing applies. | 


This includes motor tuning, radia- | 


tor and connections checked along 
with the distributor and points, 
carburetor and gas line cleaned, 
spark plugs cleaned, and brakes, 
battery, starter, transmission and 
differential all put in shape for 
cold weather driving. 


Open New Stores 


Two large Omaha dealers have 
opened up additional stores re- 
cently. J. V. Thorndike, Ford 
dealer, has opened a new used 
ear store in the south part of the 
city, while T. J. O’Brien & Co. has 
also opened a_ store 
Omaha. The store will carry a 
full line of new DeSotos and 
Plymouths in addition to main- 
taining a complete service depart- 
ment. The company already oper- 
ated stores in downtown Omaha 
and across the Missouri river in 





for DeSoto, Plymouth and Fed-| 
eral trucks, boosted sales mater- 
ially by offering during a special 
sale a used car to be purchased 
at the customer’s own price. Each 
day during this sale, the company | 
placed a high-class used car on 
display at its used car lot. This 
car was sold to the person hand- 
ing in the highest sealed bid on 
the car offered. All bids were 


opened at 7:30 p.m. Bids could | 


be handed in at any one of the 
company’s three stores. This plan 
also furnished the company’s 
salesmen with a list of good sales 
prospects for later use. 


Installed Heater 


Barish-Sanders, Dodge and 
Plymouth distributors, conducted 
a “trade in the old car now—get 
ready for cold weather” sale 


Council Bluffs, Iowa. 


Milwaukee Co. Plans 
New Accessory Plants 


Milwaukee, Wis., Nov. 8.—The 
Globe-Union Mfg. Co. has an- 
nounced the establishment of two 
new factories, one of which will 
be located in Texas, according to 
C. O. Wanvig, president. The 
other location, also out of Wis- 
consin, will be announced shortly. 


The new plants, to employ sev- 
eral hundred people, will be de- 


tion of batteries. 
waukee plant as at present. Bat- 


teries will also continue to be 
produced here. 





which moved more used cars 
selling for $150 and up during two | 
weeks’ time than had been moved 
in more than a month previously. | 
The company winterized the $150 
and up cars by installing a hot! 
water heater, putting alcohol in| 
the radiator, grease in the differ- 
ential, transmission and universal | 
joints, and thoroughly checking 
for cold weather starting. The 


company which operates stores in 
three locations 


in Omaha, also 


NIFO 






IDENTIFIES THE MA 


Familiarity with retail outlets increases the number of prospects and 


car buyers. And equally important 


when ten or more Quick Service Stations are built at a time. Ask Austin. 


THE AUSTI 


Engineers and Builders—161 


Offices in Principal Cities—Detroit, Michigan, 2842 West Grand Boulevard. 








and Seattle, 





The firm already has plants in 
Philadelphia, Memphis, Cincinnati 
in addition to the 
local plant. 


Show In South Dakota 


S. D. Nov. 8 —The 


Deadwood, 
annual Black Hills 


twenty-fourth 


Autombile Show, the pioneer auto- | 


motive exposition of western South | 
Dakota, will be held at the audi-| 
torium here Nov. 18 to 23. 


Wt 
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FACTURERS’ CARS 


the building investment is reduced 


N COMPANY 


12 Euclid Ave., Cleveland, O. 





but it is “Murphy Winterizing” 
them. 
Murphy’s_ winterizing is ex-| 


plained in the company’s adver- | 


in South | 


signed especially for the produc- | 
Spark plugs, | 
roller skates and radio parts will | 
be manufactured only in the Mil- | 





| said to 


> 


| 


BENDIX SAFETY CLINIC was opened recently in Akron at Wil- 
lemsen & Pearson, Inc., by, left to right: 








Mayor I. S. Myers, Henry 


Bixler, commissioner of Public Utilities; Traffic Officer William | 


Foutts, Lieut. Tom Lynett and R. P. Everett, zone manager for Ben- 


dix Products. 





‘Bendix O pens National 


Satety Clinic in Akron 


Akron, O., Nov. 8.—Local of- 
ficials recently turned out to wit- 
| ness the opening of the Bendix 
| National Safety Clinic at Willem- 

sen & Pearson’s service station. 


This installation of the Safety 
Clinic, the first in Akron, was 
| made during one of the city’s 
| worst months for traffic acci- 
| dents—-11 persons were kill in 
| motor vehicle accidents here in 
| October, compared to 41 in the 
| previous nine months of 1935. 


| Mayor I. S. Myers, Henry Bix- 
| ler, commissioner of public utili- 
| ties, and Lieut. Tom Lynett, head 
| of the Akron traffic dept., ex- 
|} amined the devices included in 
| the National Safety Clinic which 
| test the brakes, wheel alignment, 
| lights, horn, windshield wiper, 
and mirror, and all safety factors 
of motor vehicles. 

The Akron Safety Council, 
whose chairman 
| mons, president of the University 
of Akron, is working to have the 
| city council provide for compul- 
sory motor vehicle inspection in 
city-owned and operated testing 
stations, as a means of cutting 
down traffic accidents. 

“It has been the experience of 





‘New Four-Wheel 


Drive is Built 
By Thornton Co. 


Detroit, Nov. 8.—Equipping light 
trucks with a new four-wheel 
drive has resulted in considerable 
interest here. The unit is being 
built for Ford and Chevrolet 1%- 
ton trucks by the Thornton Tan- 
dem Co. and is expected to en- 
able light trucks to carry pay- 
loads comparable to those of 
heavy duty machines and sstill 


| maintain a lower economy. 


Once the unit is installed Ford 
and Chevrolet light trucks are 
be capable of handling 
26,000 pounds gross when oper- 
ated as six-wheel trucks, and 44,- 


000 pounds gross when used in 
connection with semi-trailers. 
Among other advantages re- 


ported is a correct wheelbase for 
every body length and type. This 
permits the location of the load 
directly over the two rear axles, 
providing equal load distribution 
on the four rear wheels. 

Another advantage pointed out 
is the easy conversion of Thorn- 
ton equipped trucks from one 
kind of service to another. This 
is illustrated by many contractors 


|who remove dump bodies after 


excavating and grading work is 
completed, and install batch boxes 
for hauling concrete. 


is H. E. Sim-| 





a@ number of cities which have 
adopted compulsory inspection 
that such regular attention to 
safety factors of motor vehicles 
has a material effect in reducing 
accidents,” says Simmons. 


“This reduction of accidents is 
due not only to the fact that the | 
vehicles themselves are safer, but | 
that motorists who visit a safety | 
clinic twice a year are likely to| 
be more careful drivers.” 

Willemsen & Pearson are of- 
fering free safety tests to any 
Akron motorists who care to 
bring their vehicles to the safety 
clinic. Bendix-Feragen alignment 
correction equipment has also 
been installed to make correc- 
tions in front wheel alignment 
where such work is found 
necessary. 


Goldman Named Head 
Of New Haven Dealers 


New Haven, Conn., Nov. 8.— 
Nathan A. Goldman has been 
elected president of the New| 


Haven Automotive Dealers’ Assn., 
succeeding Charles A. Biever. 

Goldman is head of Whalley 
Motors, Inc., and is chairman of 
the New Haven Automobile Show 
which opens at the state armory 
here Nov. 11. 

H. M. Howard was chosen vice- 
president and Cowles Tolman was 
re-elected secretary and treasurer. 


(Curt S 





Sales Show 


Plymouth On 
Upward Climb 


Detroit, Nov. 8.—Retail deliver- 
ies of Plymouth cars by Chrysler 
dealers jumped sharply in the 
week ending Nov. 2, when 2,305 
units were reported. This, plus 
231 Chryslers, gave a grand to- 
tal of 2,536 units. Plymouth de- 
liveries were 76.5 per cent higher 
than in the previous week and 
the combined total was 63 per 
cent higher. 

In the 44 weeks of 1935, includ- 
ing Nov. 2, Chrysler dealers de- 
livered at retail 125,060 Plymouths 
and 35,314 Chryslers, a grand to- 
tal of 160,374. Plymouth deliveries 
for this period exceeded by 18.1 
per cent those for the correspond- 
ing period of 1934, by 48.7 per 
cent the report for 1933 and by 
248.5 per cent the report for 1932. 


Chrysler deliveries showed an 


| advance of 47.8 per cent over the 
| corresponding period of 1934, of 


40.9 per cent over 1933 and of 58.2 
per cent over 1932. The combined 
total was 23.6 per cent higher 
than in the corresponding period 
of 1934, 46.9 per cent higher than 
1933 and 175.6 per cent higher 
than in 1932. 

Plymouth figures quoted are for 
Chrysler dealers only. 


Wisconsin Firm Ready 
For Diesel Production 


Milwaukee, Wis., Nov. 8.—Pro- 
duction of a new type diesel 
engine, will be started shortly by 
the Murphy Diesel Co., Ltd., it 
has been announced by Moyes J. 
Murphy, vice-president and gen- 
eral manager. The firm located 
here in 1932 after several years 
of experimental work on the Paci- 
fic coast. 

For the time being, plans are to 
produce only a six-cylinder diesel, 
with manufacturing scheduled as 
soon as new machinery is in- 
stalled in the factory of the Wis- 
consin Motor Co, here. The firm 
will also introduce four, eight and 
12 cylinder engines and expects 
to find a sizable market for the 
various units in the excavator, 
stationary power and railway pro- 
pulsion fields. 


Hupp Appoints 


Milwaukee, Wis., Nov. 8.—J. W. 
Connor, district sales manager of 
Hupp Motor Car Corp., has an- 
nounced the appointment of Monart 
Sales Co. as distributor of Hupmo- 
bile automobiles here. Monte War- 


shauer is head of the company, Art 
Warshauer is vice-president, Irving 
Kiel, secretary-treasurer, and Fred 
Bogk, wholesale manager. 


LIFTS 


Handle ALL cars 


with ease 





curtis Lift at City Sales Co. 
Ford Agent, Hicksville,Ohio Fv 


and safety 





Automatic Drop-Away Wheel Guides 
Self-Leveling Platform 
4-Ton Capacity —Absolute Safety 


CURTIS PNEUMATIC MACHINERY 


1993 Kienlen Avenue, St. 


ce. 
Louis, Mo. 


New York — Chicago — San Francisco 


—— 
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This is all it costs, per new car sale, to reach 
the readers of the Condé Nast class publications. 
These readers will buy 215,000 new cars during 


1936, costing over 5200,000,000. 


The fastest buying automotive market in 
America is composed of Condé Nast readers. You 
‘an reach them through Vogue, Vanity Fair and 


House & Garden—and at a cost of LA apiece. 


Proof of that is furnished by a recently 
completed national consumer census of the 
current car buying activities of the Condé Nast 
Group market. 


This national survey, supplemented by a special analysis of the local 


Condé Nast Group market in Detroit, is open for your inspection 


THE CONDE NAST GROUP 


VOGUE « VANITY FAIR © HOUSE & GARDEN 





NEW YORK, 420 Lexington Ave.—MOhawk 4-7500 © DETROIT, 6-254 General Motors Bldg.—Madison 6771 © CHICAGO, 1302 Wrigley Bldg.—Superior 2660 
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Increased Production is Incentive to Auto Dealers 


Salesmen Expected to Sell 


5,000,000 Cars Next Year 


By BE. M. LUBECK 


Detroit, Nov. 8.—With enthusiasm at the New York 
Show running at the highest point reached in many years 
and any number of predictions by manufacturers and 
others that 1936 will see a production of approximately 
5,000,000 cars, the question of selling these cars is one 
which involves the possibility of the dealers ability to 


move the volume. 


Spurred by the actual orders already received by the 


dealers for the new cars and in@—————_————_ 
turn building up a bank of un- 
filled orders for the building of 
the cars in the goal set for the| 
coming year is not out of line in 
any respect. 

Improvement in general busi- 


cars. 


| during the year. 


be turning over a volume of $78,- 
it seem certain that the worn out | 195 worth of business. 


cars four years old or older will | 
furnish a market for an even | pane — Automobile 
eater production. | Dealers Assn. bulletin of a few 
sr months ago in showing just what 
Retails Sale Pivot volume a dealer has to carry on 
The pivot in the entire indus-| with indicated that every dealer, 
try is the retail sale, and the task/| to sell a new car, must sell one 
which faces the 40,000 estimated | and one-half used cars. On this 
number of dealers in the country! basis the 5,000,000 new cars will 











THE 
1936 


WILLYS 


@ You must realize the insistent demand within 





your territory, from thousands of people, for 
lower cost motoring. They either haven’t the 
money or do not care to invest so much for 
cars priced higher than the Willys, or for their 
more costly maintenance. They aren’t used car 
buyers if they can help it. 


If you can sense this large potential demand, 
write us for further information. It may lead to 
your making thousands of dollars profit. 


Over 6000 Willys 77s are running in Los Angeles 
County and human nature there is the same as in 


your county. 


The 1936 Willys has been very considerably im- 
proved and our new folder will tell you all aboutit. 


All correspondence is strictly confidential. 


WILLYS-OVERLAND ° TOLEDO, O. 


Ke 


is that of getting rid of 5,000,000 
This involves each dealer 
selling an average of 125 cars 
In terms of 
money, using $625 as the average 


ness and farming conditions make | factory list price each dealer will] jook twice as big as it really was. 


v 













mean merchandising 7,500,000 used 
cars, or a total selling job of 
12,500,000 cars. On this figure as 
a starter the dealers, 40,000 of 
them, have the task of moving 
301 cars each, a figure which, to 
any one outside of the indus- 
try, would seem an almost im- 
possible task. To those in the 
industry it has all the ear marks 
of being an easy one as mathe- 
matically it is merely a job of 
man power from a_ salesman’s 
standpoint. 

The moving of 7,500,000 used 
cars, however, at an average 
value of $125 each means an 
additional volume of $937,500,000 
worth of merchandize, or an addi- 
tional $23,438 for each of the 
dealers engaged in selling new 
and used cars. The total volume 
turnover by the dealer will reach 
$101,563 for the year. 


Average Much Better 

Analyzing the job ahead of the 
dealer by actual statistical fig- 
ures, obtained by Automotive 
Daily News, in a recent survey 
of its own dealer readers, 81 
per cent of the dealers re- 
porting show their sales agree- 
ments with the factories average 
better than 753 cars each. These 
are new cars. 

In the list of dealers reporting, 
4 per cent have sales agreements 
of over 5,000 cars per year, 2 
per cent have agreements running 
from 2,500 to 5,000 cars; 6 per 
cent 1,001 to 2,500 cars; 4 per cent 
751 to 1,000 cars; 6 per cent 501 








DOUBLE EXPOSURE made the Chrysler exhibit at New York 
It was done with mirrors. 


to 750; 24 per cent 251 to 500; 
38 per cent 100 to 250. 

The largest selling agreement 
recorded is 10,000 cars a year and 
the smallest 28 cars for the sea- 
son. Sixty-two per cent of the 
dealers reported show they have 
agreements amounting to 200 cars 
a year or over and if the layman 
will consider that 62 per cent of 
the 40,000 dealers in the country 
means 24,800 dealers with fran- 
chises running 200 cars and over 
the total volume under sales 
agreements means 4,960,000 cars, 
leaving 38 per cent or 15,200 
dealers to handle the slack or 
40,000 cars, an average of less 
than three cars each. 


They’ll Have to Work 

The dealers with 200 new cars 
each will also sell 300 used cars 
each. The dealers handling three 
cars each will have to exert them- 
selves only a little to sell four and 
one-half used cars. It would seem 
therefore by applying the Auto- 
motive Daily News cross section 
averages for all types of dealers 
that the task is not out of line. 

The job of moving $3,125,000,000 
worth of new and used cars plus 
radios, heaters and _ scores of 
other accessory items which will 
amount to another $50,000,000 is 
one which has no ear marks of 
unreasonableness. It may mean 
more dealers and more salesmen 
but it is safe to say that no other 
industry in the country moves 
an equal amount of merchandize 
with as few people. 





Expect 80,000 Attendance 
At Canadian Auto Show 





Toronto, Can., Nov. 8.—Favored 
with one of the mildest fall sea- 
sons in years, the National Motor 
Show of Canada, first of a series 
of Canadian showings 
cars, opens Saturday at the Auto- 
motive Bldg. in the Canadian 
National Exhibition grounds. The 
show will be officially opened by 
the lieutenant- governor of On- 
tario, who will be met at the 
doors by leading executives of the 
Canadian motor industry. Fol- 
lowing the opening ceremonies, 
he will make a tour of inspection. 

Approximately 250 passenger 
cars and close to 50 trucks, repre- 
senting the products of leading 
Canadian, American and English 
plants, will be on the floor when 
the doors open. Three popular 
small English lines, not in evi- 
dence at the New York show, are 
being shown to the Canadian pub- 
lic for the first time this year. 

Both at the Automotive Bldg. 
and in downtown hotels a long 
list of activity is scheduled for 
the coming week. Monday has 
been officially designated as 
Armistice Day at the show. Tues- 
day evening the industry holds its 
annual dinner at the Royal York 
Hotel. Wednesday is Hamilton 
Day, when dealers and their sales- 
men from Hamilton and nearby 
points will visit the show in a 
body. Friday the Toronto Auto- 
mobile Trade Assn. holds a lunch- 
eon at the Automotive Bldg. with 
Roy H. Faulkner, president of 


of 1936 | 


Auburn Automobile Co., guest 
speaker. 
Dealer meetings and conven- 


tions scheduled for Motor Show 
week are as follows: 

Monday, Nov. 11. Garage Oper- 
ators’ Assn. convention, Automo- 
tive Bldg.; luncheon, Royal York 


Hotel. Ontario Motor. Truck |} 
Owners’ Assn. dinner, Royal York 
Hotel. Chrysler Corp. service | 


clinic for garage operators, night, 
Royal York Hotel. 


Tuesday, Nov. 12. Canadian 
Automobile Chamber of Com- 
merce annual dinner, Royal York 
Hotel, W. H. Moore, M.P., and 
Lewis Blake Duff, guest speakers. 
Hudson Motors of Canada, Ltd., 
dealers’ luncheon, Royal York 
Hotel. Studebaker Corp. of 
Canada, Ltd., dealers’ luncheon, 
Royal York Hotel. Chrysler Corp. 
service clinic, Automotive Bldg., 
morning. 

Wednesday, Nov. 13. General 
Motors of Canada, Ltd., dealers’ 
luncheon, Royal York Hotel. 
Chrysler Corp. service clinic, 
Automotive Bldg., morning. 

Thursday, Nov. 14. Automotive 
Transport Assn. morning meeting, 
Automotive Bldg. Graham-Paige 
Motors (Canada), Ltd., dealers’ 
luncheon, Royal York Hotel. 

Friday, Nov. 15. Toronto Auto- 
mobile Trade Assn. luncheon, 
Automotive Bldg.; guest speaker, 
Roy H. Faulkner, president Au- 
burn Automobile Co. 


Dealers Await 
Opening Gun of 
Buffalo’s Show 


Buffalo, N. Y., Nov. 8—With 
dealers outspokenly optimistic 
over sales prospects, Buffalo’s 


34th annual automobile show is 
set to get under way at 2 p.m. 
tomorrow in the new 106th 
Armory. Not even overcast skies 
and cool weather could dim or 





temper the warmth of their glow- 
ing predictions for a _ successful 
show from a sales standpoint. 


Lanny Ross, radio tenor and 
entertainment attraction, will take 
part in the formal opening offi- 
ciated at by Marjorie M. Baker, 
the nation’s first woman automo- 
bile show manager, and Mason B. 
Hatch, general chairman of the 
show and president of the Buf- 
falo Automotive Trade Assn., Inc. 


Many Makes Seen 


More than 180 cars and trucks 
will be set up when the doors 
swing open—representing 25 car 
makes and five truck manufac- 
turers. In addition are numerous 
accessory and side displays. 


The high ceiling of the Armory 
is draped with a canopy of blue, 
maize and white, while colored 
backgrounds for the various 
booths set off the vast auditor- 
ium in a wealth of attractive 
color. 


Of outstanding interest among 
the exhibits is a device to record 
the time necessary for a driver 
to apply his brakes from the 
moment he sees an emergency. 
This is sponsored by the Aetna 
Life Insurance Co. and H. W. 
Wolcott & Co., Inc., Buffalo ac- 
cessory firm. The “reactometer” 
will play a large role in the safety 
theme of the show. 


Expect Show Stimulus 


Dealers make no secret of the 
fact that they expect the early 
show date to provide a sharp 
sales stimulus. The show each 
year attracts prospective buyers 
from rural areas in western New 
York and down into northern 
Pennsylvania. Bad winter weath- 
er has checked this migration in 
past years and with the continu- 
ance of mild weather, attendance 


| marks should be broken, it is 
commonly believed. 
Cars in Christmas stockings 





and sales due to wide publicity 
given the early show idea also 
are looked for as sales stimulants. 


Stamler Opens Pontiac 
Downtown Salesroom 


Detroit, Nov. 8.—Standard Mo- 
tor Sales is holding open house at 
its new quarters, 3651 Woodward 
Ave., during show week for the 
purpose of displaying the 1936 
Pontiac models. 

Harry S. Stamler is president 
of the organization. Before open- 
ing the only downtown Pontiac 
dealership, he had sold used cars 
for the past 15 years. 


No need to “‘breathe”’ 
a word about this to 
your prospects... but 
every one who has 
ridden on this new 
automobile uphol- 
stery is shouting its 
praises. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1935,Collins& AikmanCorp. 
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Here’s a Definite Market for 


100,000 MORE NEW CARS 





during 1936 


We are showing a reproduction of an advertisement of True 
Story magazine which appeared in the October 12th issue of 
Automotive Daily News. 

Consistent with the name of the publication, the advertisement 
rings with truth. 

It is not up to True Story to exploit street car advertising but 
their advertisement reminded me, and | hope it reminds you, that 
these wage earners and their families who are reached once a 
month by True Story magazine are reached twice every day by 
street car advertising. 

And besides reaching nearly all the readers of True Story 
magazine twice every day, the advertisements in the street cars 
reach twice every day nearly all of the men and women who buy 
the following publications regularly or occasionally: 


American Weekly Delineator 
Saturday Evening Post Good Housekeeping 
Collier’s he moving picture magazines 


The newspapers with large 
circulations in the cities 
he foreign language 


Cosmopolitan 
Ladies Home Journal 


McCall’s 


a . . . 
oman $s Home Companion publications 





































No one knows how many millions of favorable impressions 
were delivered for new automobiles during 1935, through adver- 
tising—but you do know how many of the favorable impressions 
that you delivered were turned into actual sales for your car. 

The continuous background of street car advertising working 
for you from morn to night, day in and day out, will make definite 
additional sales for you independent of the sales created by your 
advertising in other media. 

You may ask—”How many definite and additional sales?” 

My answer is—’’Not less than 100,000 more sales for cars 
in the Ford price range.” 

My estimate is conservative considering the figures for Chicago 
with which | am familiar. 

ts ekk kek 


Chicago has 832,000 families. 

During the last ten months, 80,000 new cars were sold in 
Chicago which is an average of one car to every ten families. 

There are 400,000 registered passenger cars in Chicago, or 
an average of one car to every two families. 

My estimate of 100,000 independent new car sales to the 
street car riding families of the United States would mean the sale 
of one car to every 125 families who are directly served by the 
street cars of the United States. 

One new car sale to only one family out of every 125. 

a a 2 

You might say—’’In what other way does street car adver- 
tising help?” 

My reply to that question would be as follows—‘The car 
cards would reduce the mortality loss of ‘resolutions to buy’ your 
car that otherwise would not be turned into actual sales.”’ 

It is absolutely certain that the car cards in the street cars 
would make it impossible for the street car riders to forget the 
favorable impressions they would get for your automobile through 
their reading or hearing of certain features of your automobile in 
other advertising mediums. 

tek k t 

The automobile buyers of tomorrow are the street car riders of 

today and a very large percentage will not trade-in’ a used car. 
* * a * a 


The extremely low rate for street car advertising is due to the 
paradoxical fact that street car advertising is a low cost by-product 
of a public utility involving billions of dollars of invested capital. 

You will appreciate this more fully when you realize that you 
can place a standard size card (11 x 21’’) in every street, subway, 
elevated car and bus in the United States, reaching every day some 
or all of the members of 12,500,000 families who live in street car 
cities, for the low cost of one-half of a cent a family a month. 


Western Advertising Manager 


20 North Wacker Drive — Chicago 








Gas Taxes Di 


New York Has Worst Record 
With $29,322,000 Diversion 


Washington, Nov. 8.--Of the 
$565,027,000 collected in gasoline 
taxes in the states last year, $94,- 
357,000 was diverted to purposes 
other than highways and $33,976,- 
000 remained im the state treasur- 
ies at the end of the year, accord- 
ing to a study made by the Amer- 
ican Assn. of State Highway Offi- 
cials, with headquarters here. 

New York had the worst record 
of the 48 states in the matter of 
diversion, $29,322,000 being used 
for other purposes. 

Among the Diversions 

Ohio and Massachusetts di- 
verted $10,215,000 and $10,000,000, 
respectively. Illinois, Texas and 
New Jersey follow in that order 
diverting $8,115,000, $7,887,000 and 
$4,056,000, respectively. 

A list of the sums diverted from 
highways in each state follows: 

Arizona 

Arkansas 

Colorado 

Florida 

Georgia 

Idaho 

Tllinois 

Kansas 

Louisiana 

Maryland 

Massachusetts 

Michigan 

Mississippi 

Missouri 

New Jersey 

New York 

North Carolina .... 

Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island ... 

South Dakota 

Tennessee 

Texas 

Virginia 

Washington 

Wisconsin 

Wyoming 


10,000,000 
21,000 
386,000 
98,000 
4,056,000 
29,322,000 
706,000 
10,215,000 
3,181,000 
6,000 
2,765,000 
306,000 
1,907,000 
1,994,000 
7,887,000 
43,000 
948,000 
3,163,000 
25,000 


TG ERs ob cc ccecn $94,357,000 
Neb. Session 
Will Re-enact 
Extra Gas Tax 


Lincoln, Neb., Nov. 8.—-The Ne- 
braska legislature in special ses- 
sion this month has indicated it 
will re-enact the one-cent addi- 
tional tax on gasoline which was 
passed by the regular legislative 
session last spring and later held 
to be unconstitutional by the state 
supreme court. Technicalities 
caused the old bill to be thrown 
out, and the new one is said to 
be hole-proof. The tax is to run 
until July 1, 1936, and the pro- 
ceeds are to be used for relief 
purposes. 

Two other bills are being 
framed. They will prohibit an 
automobile owner from obtaining 
a license unless personal taxes on 
the vehicle are paid. The meas- 
ures correct and repeal two sim- 


New Polish Policy to 
Aid Motor Industry 


Warsaw, Poland, Nov. 8.—Exten- 
sion of the automobile industry in 
Poland was seen in the publica- 
tion of a government decree con- 
cerning the granting of motor 
concessions for automotive plants. 

Monopoly of the state-owned 
Polski Fiat factory has been 
broken and _ several American 
companies and American-owned 
German organizations are already 
negotiating with the government 
for the establishment of assembly 
plants. 

Preference will be given com- 
panies which undertake to use 
Polish materials to the extent of 
25 per cent at the beginning and 
gradually to increase the percent- 
age, or which are able to arrange 
exportation of Polish goods in ex- 
change for imported motor-car 
parts. 


ilar bills passed by the legislature | 


last spring and pronounced un- 


workable by the attorney gener- | 


al’s office. 


W. H. Smith, state tax commis- | 
sioner, told the legislature there | 


are 90,000 cars in the state li- 
censed and not taxed. He esti- 
mated taxation of the cars not 
now paying personal taxes would 
increase revenue in the state treas- 
ury by about $131,000 a year. 
Under the new bills, dealers must 
certify their lists of cars to asses- 
sors on Apr. 1, and no supple- 
mental lists are to be required of 
them. 
Another Exemption 

Another bill making progress in 
the legislature is one to exempt 
gasoline blended with grain alco- 
hol as a motor fuel, from part of 
the state tax on gasoline. Meas- 
ures intended to allow cities, 
towns and counties to issue bonds 
to finance work-relief projects 
and retire the bonds with gasoline 
tax money, were killed by the Ne- 
braska lawmakers. 

Automobile dealers in Nebraska 
are especially interested in the 
unemployment insurance bill be- 
ing considered by the state legis- 
lature. It provides that employers 
having one or more employes 
must pay a tax, whereas the fed- 
eral bill takes in only concerns 
with eight or more employes. 


Minnesota Banks Help 


Financing of Car Sales 

Minneapolis, Minn., Nov. 8.— 
Banks in Minneapolis are turn- 
ing more and more to the financ- 
ing of automobile sales. 

The Midland National Bank and 
Trust Company uses a plan which 
allows eighteen months for re- 
payment with 6 per cent interest 
added to the principal. Interest 
and principal are divided into 
easy monthly payments. 

No service fee is charged. 





THIS NOVEL DISPLAY used by Chrysler at the New York show | 
gave a true picture of upholstery selections. 
over the easel and the wire seat outline affixed, giving the prospect an | 
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verted from Highways, Report Shows 


@ 


The cloth was thrown 


idea of how the seat would look when completed. 


Rillies Federal Highway 
Program Helps Unemployed 


gress administration is spending | 


Washington, Nov. 8.—Reports 
to the American Road Builders 
Assn. show the billion-dollar high- 
way improvement program is 
taking the lead in solving the 
unemployment problem through- 
out the country. Many highway 
contractors say they are unable 
to obtain sufficient workers from 
the relief rolls. 

Virginia was the first state to 
report that its highway program 
would more than absorb all work- 
ers listed on the relief rolls in 
the smaller communities. 


| In many states the Works Pro- 


as high as 70 per cent of money} 


allotted on farm-to-market roads 


and improvement of city streets. | 
crossing | 


and grade 


Highways 
allotted $400,- 


elimination were 


000,000 from the emergency re-| 


lief funds for the current year. 


Millions of dollars have been 
released by McCarl, 
general, within the last 10 days 
for farm-to-market roads and this 
work will be carried on by coun- 
ties, and in some instances states, 
without interruption through the 
winter and spring. 


comptroller | 


St. Louis Show 
Held Arena 


in 


Starting Nov. 10 


St. Louis, Nov. 8.—The 29th an- 
nual St. Louis Automobile Show 
will be held at the Arena in St. 
Louis Nov. 10 to 16, inclusive. 
Twenty-five makes of motor cars 
will be exhibited in addition to 
a complete line of accessories. 


Extra displays will include 
| trucks, radios, trailers, tractors, 
refrigerators, air - conditioning 
| equipment, airplanes, heating ap- 
|paratus and other equipment. 
| Each passenger car manufacturer 
| will display his complete line 
| throughout the show. 


| Many Special Exhibits 


Many of the manufacturers have 
| prepared special chassis exhibits. 
All dealers who are members of 
the Greater St. Louis Automobile 
Assn., Inc., will be represented 
at the show. 


Building “B,” adjoining the 
Arena on the west, will be con- 
fined to passenger cars. The en- 
'tire building, including the ceil- 
| ing, will be decorated in rayon 
silk. Accessories and _ kindred 
equipment will be exhibited in 
the main building. A diesel en- 
gine will be shown here for the 
first time in connection with any 
| automobile show. 


Entertainers Scheduled 


A feature attraction of the 
show will be the twice-daily ap- 
pearance of Major Bowes’ Ama- 
tuers in person. The presentation 
consists of 12 acts. There are 115 
members in the St. Louis automo- 
bile association. Several thousand 
dealers will attend meetings held 
here by various automobile manu- 
facturers during the show. The 
dealer attendance will embrace 
Missouri, Arkansas, Illinois, Iowa 
and Kentucky, as well as portions 
| of Kansas and Indiana. 


America is Stepping UP... with tne 1936 
TERRAPLANE 


Alert, experienced dealers have sensed a new trend in 
car buying. It isn’t coming. It’s here! It is marked by 
the desire of thousands of buyers to own more than 


just transportation. 


This trend is proved by the sales figures of the in- 


dustry for the 
ingly smaller s 


pee two years. They show an increas- 
are of the total business going to the 


very lowest priced cars— because increasing thousands 


of buyers are “stepping up”. . . buying bigger cars of 
higher quality than they were formerly satisfied to drive. 


That is why dealer after successful dealer is joining 
the big swing to Terraplane. For Terraplane places 
you squarely in the middle of that great trend away 
from the very lowest priced cars. It gives you extra 
size to sell... extra style... and extra quality entirely 
new in the low price field... all at a price compar- 
able to what buyers have been paying for lowest cost 


transportation. 


Top Value in the 


Low Price 


Field—and 


the Next 12 Pages 


Prove 


And—with the great new Hudson Sixes and Eights 
along with Terraplane—the buyers in every price 
class, right up to the highest, are your prospects. 


The Hudson and Terraplane franchise is open in a 
few profitable territories. It’s the one franchise that 
gives you rigid protection of your investment and of 
your territory and absolute price protection with no 
“ifs” or “ands”... that assures you an adequate gross 


profit on every car you sell. 


Find out all about the profit opportunities in your 
territory with the Hudson franchise and these sensa- 
tional 1936 Hudsons and Terraplanes. Ask the nearest 
distributor—or write direct to the factory—today. 


Still Priced With the Lowest 


"595 


and up for De Luxe models, f.0.b. Detroit, 
Standard group of accessories extra. 
88 or 100 H.P. . . Full 115-in. Wheelbase. 


HUDSON MOTOR CAR COMPANY ... Detroit, Michigan 
Hudson Motors of Canada, Limited... Tilbury, Ontario 
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Cony 


This beautiful radiator and front end design tells you that here’s a car com- 
a car that leads the field in style, size and beauty. 
Luxe and Custom models. 


Right 
pletely new from bumper to bumper 
Below—The Terraplane Sedan. Available in both De 


Below-——Absolute precision is the rule in 
Terraplane manufacture. Here the fa- 
mous oil-cushioned clutch is being 
tested for perfect balance. 


Rust can never mar the sparkling beauty of the 
1936 Terraplane. Bodies, fenders and sheet metal 
parts are rust-proofed by the Chromodine process, 
the most modern and effective method known. 


Above-—-From any view, Terraplane presents an 


eyeful of beauty. Coming, going, or standing still, 
it is the very picture of modern style. 


These heavy bumpers are designed as part of the car itself. That's why they harmonize 
adding beauty as well as giving 


Above 
with the lines of the Terraplane bodies at both front and rear 


Above —It is a triumph of design to make fenders so massive and strong, yet so 
adequate protection. Note their great width and the depth of the “up and down" sections. 


graceful. Fender lines flow into body lines without a break. There are no dirt- 


and water-catching hollows or crevices. 





Above—tTerraplane interiors are as beautiful and 
luxurious as the exteriors of these quality cars. 
Upholstery fabrics are of the finest worsteds and 


mohairs, smartly tailored over deep, springy seats. 
: -— 


Above—The colorful ornament riding atop the distinctive 
Terraplane radiator expresses the extra beauty . . . extra 
performance ... and extra quality you get in a Terraplane. 


Left 


Above 


STYLE THAT 
MAKES YOU 


Terraplane crankshafts are tested for both static 
and dynamic balance three different times. 
Testing water circulation for cooling efficiency. 


Below —Here’s a different kind of instrument panel. 
It is gracefully curved. And all instruments are § 


grouped into one big dial—in your line of vision 
without taking your eyes from the road. 


Above —Long, narrow 

louvres add their touch 

to Terraplane beauty 

They give an impression 

of swift, forward move 

ment, even when the car 
is standing still. 


Right—Body hardware 
strikes the exact note of 
modern beauty to blend 
harmoniously into Terra 
plane’s advanced design 


. 


or 


The Terraplane Brougham. Available 
_in both De Luxe and Custom models. 





able in both De Luxe and Custom models. 
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Right—Here is a Terraplane Coupe on a 12-foot 
rug. It overlaps the rug by more than four feet, 
for this big car is 16 feet, 8144 inches, bumper 
to bumper. Wheelbase is a full 115 inches! 


LOW-PRICE CAR 
YOU EVER SAW 


Right—Just look at 
the room in the front 
compartment of a 
Terraplane equipped 
with the Electric Hand! 
It's all usable room, 
too. No levers to make 
the center front seat 
passenger uncomfort- 
able—or to get in the 
driver’s way as she 
enters or leaves the car. 


Below—Big car luxury, 
because Terraplane is 
a big car! There’s 
plenty of seating room 
for three adults in both 
wide seats. Plenty of 
leg room and head 
room, too, for the 
tallest people. 


Above—tTerraplane’s roomy bodies 
are formed from solid steel. Here is 
one of the battery of huge presses 
that mold the seamless steel Terra- 
plane roofs. These costly presses 
exert a pressure of 900 tons and pro- 
duce 90 steel roofs an hour. 


Left—Cork clutch inserts being 
trimmed to a precision limit of one 
1,000th of an inch. Cork working 
against steel, in cushioning oil, gives 
the smoothest clutch action known. 





Left—The whole family can go traveling 
and carry all their baggage in this roomy bag- 
gage compartment. If it is desired to use the 
whole compartment for baggage space, as 
shown, all Terraplane models are available 
with side-mounts for spare tire. 


Below —Even when the spare tire is carried in 
the rear compartment, there’s room to carry 


- : ri r plenty more beside. A special locker 
MORE ROOM | ara sah 
INSIDE even than 
ae 
cars costing hundreds 
Below—All the baggage car- 
af dollars more ried safely and snugly in the 


Terraplane baggage compart 
ment above is here shown just 
before it was stowed away. 


A 


Left-——-There’s no hunching for- 
ward to keep heads from bump- 
ing and hats in place, when you 
ride in the rear seat of a Terra- 
plane. Extra head room keeps 
everyone comfortable. And 
parents know that children are 
safer in that Terraplane body 
all of steel—with protecting 
steel all around, a floor of solid 
steel, and a new, improved 
seamless steel roof. 


Above-—Lots of room to carry things in- 
side, too. This package compartment will 
accommodate even bulky purchases 
brought home from shopping trips. 
7 
Below——The Terraplane Touring 


Right—There’s more leg room in a Terra- 
Brougham. Available in both De 


plane Sedan or Braugham than in many 
cars priced hundreds of dollars higher. Luxe and Custom models. 





a cd) ENGINEERING PRINCIPLE 
kadial Si 


Patent Applied For 


1 bat | m 7 
iN i 


ly 4il 


si 
, | 


1 Right Radial 
Safety Control is a 
revolutionary new prin- 
ciple that makes pos- 
sible the world’s first 
safety engineered 
chassis. It makes rid- 
ing safer, steering 


safer and stopping 
safer. The secret is in This beautiful front end conceals the most important engineering advance- 


those two massive arms of forged steel that hold the front axle in a true radial arc. Its movement cannot ment seen in years—Radial Safety Control. Most basic imprevements have 


affect springing-—and steering and brakjng action cannot affect the smoothness of your ride. affected only one phase of driving favorably, often resulting unfavorably in 
other ways. Radial Safety Control is a// benefit. It gives greater safety, 


greater comfort and better control than drivers have ever had before. 


2— Right— At last-—-hy 
draulic brakes that meet 
the rigid safety require 
ments of the engineers 
who build Terraplanes. 
Duo-Automatic Hy 
draulic Brakes -the first hydraulics with a separate safety braking system that takes hold automatically 
in emergencies. Stopping is made doubly safe with two braking systems operating from one brake pedal. 


4-—Above—-From Radial Safety Control results another new advancement in 
motoring —Tru-Line Steering. Now, for the first time, it is possible to drive a 
car that practically steers itself—a Terraplane! As you slip into narrow parking 
places or steer lightly through traffic, you find a new, sure mastery of your 
car. A Terraplane holds its direction, unaffected by road conditions, springs 
or brake action. 


3 Right Radial 
Safety Control makes 
possible a new kind of 
ride—the Rhythmic 
Ride—because front 


springs no longer have 
to be stiff in order to 5 —Above—-Here’s another new development to safeguard your comfort. 


absorb steering and An Automatic Draft Eliminator is now added to Terraplane’s Year-’Round 
braking strains. In the Terraplane, long, gentle springs are designed for nothing but springing. They are Ventilation System to equalize air pressures inside and outside the car. 
tuned to the rhythm of the human body while walking. The result is the smooth, steady ride that is Terra Fresh air, filtered and clean—is drawn in through the Automatic Draft 
plane's alone among cars priced near it-—or even at hundreds of dollars more than the cost of a Terraplane. Eliminator and diffused gently throughout the car, without drafts. 





Terhiaps lane Bodies NO WONDER TERRAPLANES ARE 


oe ns BUILT LIKE THIS KNOWN EVERYWHERE AS THE 


SEAMLESS 


ON TODAY’S 
IGHWAYS 


Above—The Electric Hand is a very important 

safety feature. With it, you shift gears more quickly 

and smoothly, with both hands always on the wheel, 
both eyes on the road. 


Right—This ma- 
chine tests Terra- 
plane transmission 
gears. All gears are 
of special alloy 
steel, with constant 
mesh gears of ex- 
pensive electric fur- 
nace steel. 


Above—tTerraplane has not only a seamless roof 
of solid steel, but a body a// of steel, as well. 


Ria aa 


The Terraplane Coupe, with rumble seat. 
Available in both De Luxe and Custom models. 
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HOW OTHERS BUILD BODIES 


A third type of automobile body 1s ot stec! except for a 


fabric roof. No protecting steel overhead! But such hal 
Terraplane requirements 


abet 

One type of automobile body is a shell of steel over a frame- Some cars have roofs of steel, but with many structural 

work of wood. The roof is of cotton fabric stretched over parts of the body still made of wood—door-posts, pillars, 
wooden bows. Joints are screwed or bolted. floors, framework of part wood, part steel. 


way measures do not meet 





TERRAPLANE 
PERFORMANCE 


Above—You're never 
“left at the post” in a 
Terraplane. The extra 
power of that big 88 
100 horsepower motor 
whisks you out of 
traffic jams—takes you 
tirelessly over long 
stretches of open road 
without fuss or strain. 


Left---Terraplane connecting Right—Hills are fun 
rods are first weighed, then = ‘ for the Terraplane 
put on this machine to de- > driver! Among the 
termine the center of weight. . many Official A. A. A. 
Only those that match in 3 performance records 
weight are used in the - : held by Terraplane are 
same motor. a sa practically all of the 
° a important hill climbs 
in the country. And 
going up or coming 
down —you're safer in 
a Terraplane. 


Below~-Delicate instruments 
test Terraplane cylinder bores 
for perfection of shape and 


smoothness of surface. 
s 


Left—Terraplane pis 
tons are of aluminum 
alloy, cam ground, and 
with four rings in 
stead of the three used 
in many popular cars. 
Note that one ring is 
placed below the wrist 
pin. That saves wil! 


Below—The big, 88-100 
horsepower Terraplane 
motor is famous for 
smoothness 


Below—In the Terraplane, vi- 

bration is eliminated at its ill 

source—in the motor itself. i ie 
| a 5 


The inherently balanced and ; VS \\ " oe 
compensating crankshaft is an Av 5) t 
important factor in the smooth : - ral 
ness of Terraplane motors. i © 


[he Terraplane Busi- 
ness Coupe. Available 
in both De Luxe and 


Custom models 





Below—Thousands of Terraplane owners, in sworn statements, report total operating 
and upkeep expense as low as a fraction of a cent a mile—on cars driven 20,000, 30,000, 
50,000 miles and more. ‘‘21 miles to the gallon of gas.’’ ‘“‘Never add oil between 
changes.” ‘‘Haven’t ground valves for 35,000 miles.’’ ‘‘No expense for service in 2 


SAY 


years.’’ That’s the kind of remarks you hear from Terraplane owners. 


The Terraplane Brougham. Available 
in both De Luxe and Custom models. 


Above—-The Terraplane camshaft is of 
chrome-molybdenum-iron alloy, the tough- 
est camshaft material used in any car. 


Above—‘‘Only six gallons to fill "er up again, Mr. Brown,”’ says Shorty. ‘You don’t use Above—No wonder 
as much gas and oil as a lot of my customers who drive cars much smaller than that big Terraplane owners are 
Terraplane. It sure is surprising that a car so big can be so economical.” often complete strangers 

to valve-grinding jobs! 
The entire Terraplane cylinder block is of 
high chrome alloy—extremely resistant to 
heat. Special valve seats are unnecessary. 


Below—A clutch that can’t grab or chatter. It’s the exclusive oil 
cushioned, triple-sealed clutch with cork inserts. And it gives you the 
smoothest clutch action known. 


a Above—In economy runs 
Above—Taxicab companies all over recently held in cities all 
the country are replacing old equip- over the country, more 
ment with Terraplanes—because Terra- than thirty stock Terra- 
plane durability and cconomy save plane Sedans averaged 
them money—and because the public is 22.9 miles to the gallon 
demanding safer cars to ride in. of ordinary gasoline. 





Below—More and more city and state police forces and sheriffs’ de- 
partments all over the country are finding Terraplane the ideal car 
for police work. That’s because it is always ready to GO and keep on 
going —because it stays on the road and out of the repair shop. 


Above-——Terraplane is first choice with rapidly in- Above—Rural mail carriers, too, are 
creasing numbers of salesmen. These men, to whom swinging over to Terraplane, like all 
dependability is the first consideration in a car, have drivers who need cars that can “take it,”’ 
found that Terraplanes keep going —day after day and keep on taking it. Mud...sand...snow 
through all kinds of weather—over any old road. ... fain... nothing stops a Terraplane! 


Above—Extra quality—that’s what this picture illustrates. Here are some of the 30 


a N D K E E P Oo N anti-friction bearings used in the Terraplane chassis. 


Right—Terraplane’s rear axle—big enough 
and strong enough for a car with 124 


horsepower—is equipped with tapered 
roller bearings throughout. Ring gear 
and pinion are of expensive molybde- 


num alloy steel. 


Below—The Terraplane Convertible 
Coupe. Available in both De Luxe 
and Custom models. 


Above—The Terraplane frame is unusually strong and rigid. Side rails are 634 inches deep, 
and are of the box-section type. Rigidity is added by the rugged K-member at front of frame 
and the X-member just behind it. An over all cross member of heavy steel—-which forms the 
floor of the Terraplane steel body—is bolted to the frame at 34 points. 





A dome light, with extra candlepower 
bulb, is placed in the center of the 
beautifully curved ceiling, to flood the 
Terraplane interior with light 
when needed. 


FOR YOUR 
COMFORT AND 
CONVENIENCE 


Custom-built radio is available as fac- 
tory equipment on all Terraplane 
models. Dial and controls are within 
easy view and reach of either the 
driver or front seat passengers. Radio 
chassis is carried in a special compart- 
ment in the instrument panel. 


Above -Wide doors in all Terraplane models permit easy 
entrance and exit. The front passenger seat of the De Luxe 
Brougham tilts forward to leave an unobstructed passage 
for passengers entering or coming from the rear compart- 
ment. In the Custom Brougham, this seat slides 
forward as the back is tilted. 


A conveniently located ash receiver 
adds to the enjoyment of passengers. 


Above—Thanks to the Right——-Terraplane Year-’Round Ventila- 
Automatic Draft Elimin- tion permits drivers and passengers to 
ator, Terraplane doors can have as much or as little air as they want. 
be tightly sealed against Custom models have divided front win- 
the weather. Rubber tub- dows. The front portion may be used as 
ing around the doors wind deflector or wind scoop, or may be 
makes them _ absolutely lowered, and the whole window 
draft-proof. can be fully opened. 


For warm weather comfort, Terra- 
plane has a wide, forward-opening 
cowl ventilator, that scoops in cool 
The driver’s seat in every Terraplane fresh air and directs it to the lower 
Sedan or Brougham is quickly adjusted part of the driver's compartment. 
while the seat is occupied. Adjustments 
can be made to accommodate the tall- 
est or the shortest driver comfortably. 


Rear quarter windows in the Terraplane Sedan slide open. The 
control is placed above the window, where it cannot cause 
discomfort to passengers. With rear quarter window, or any 
window, slightly opened, the Automatic Draft Eliminator 
goes into action, filling the interior of the car with 
clean, filtered air —-without drafts. 


To keep the sun’s rays from the eyes of 
the driver and to make driving safer, 
there is an easily adjusted visor. 


Left—Note how beautifully the lines of the trunk flow into the rear 
body lines of Terraplane Touring Sedans and Touring Broughams. 
Above—Even without a trunk, the luggage compartments of 
Terraplane Sedans and Broughams have 17 cubic feet of carrying 
space when spare tire is side-mounted. When tire is carried in the 
compartment, there is still 12!., cubic feet of space for other articles. 


Assist cords are placed in exactly the 
right position to be of most help to 
passengers entering or leaving the rear 
seat of Custom Sedans and Broughams. 





TERRAPLANE SEDAN 


MAKE YOUR 
CHOICE FROM 


im Either De i or 
Custom Models 
° 
TERRAPLANE SEDAN 
° 
TERRAPLANE TOURING SEDAN 
° 
TERRAPLANE BROUGHAM 
° 
TERRAPLANE TOURING BROUGHAM 
° 
TERRAPLANE BUSINESS COUPE 


TERRAPLANE COUPE 


with Rumble Seat 
* 
TERRAPLANE CONVERTIBLE COUPE 
© 


All Models on full 115-inch Wheelbase 
88 Horsepower ... 100 Horsepower Optional 


TERRAPLANE BROUGHAM 


TERRAPLANE COUPE 








Buyer’s Tax Record Now 


Determines 


Omaha, Neb., Nov. 8. “The | 
Omaha Auto Trade Assn. has 
joined forces with county offi- 
cials in a drive to collect delin- 
quent taxes. The plan evolved 
by representatives of the auto 
trades association and the county 
officials is this: 

“The organization will pay the| 
wages of a clerical force to ob- 
tain a complete list of delinquent 
personal taxes from the county 
treasurer’s books. The list will 
be supplied to the association’s 
credit bureau. 

“When a customer goes to a 
dealer for a car, he will be checked 
on the delinquent list. If he owes 
taxes on any personal property 
whatsoever, he will be told the 
taxes must be paid before there is 
a sale, either for cash or on a 
trade-in. If the delinquency is 
nominal, say under $100, the dealer 
may, if he chooses, include the 
amount in the financing.” 


The plan is expected not only 


Bright Attire Is 
Now Demanded 
Says Faulkner 





New York, Nov. 8.—Americans 
are weary of the “overall parade” | 
and are again seeking individu- 
ality and qual- 
ity, Roy H. 
Faulkner, presi- 
dent of Auburn, 
told 500 Auburn 
dealers and 
friends at a 
luncheon in the 
Commodore, 
Wednesday. 

“That even 
men are tired 
of drab attire,” 
he said, “is evi- 
dent in the 
constantly rising demand for 
bright colored shirts, expensive | 
seasonal suits and fine luggage.” 

The Auburn executive cited the 
increasing demand of the public 
for expensive fur coats, costly 
jewelry, high-priced razors, and 
individually designed products. 

“The enthusiastic reception 
given the new Cord front drive 
car by the public at the National | 
Automobile Show,” Faulkner said, 
“is in keeping with this demand 
for quality merchandise of indi- | 
vidual design. 

“Crowds have been so intense | 
around the Cord cars that hun- 
dreds have been unable even to 
sit in the models on display. 
Salesmen have been swamped 
with requests for demonstrations, 
and many people have placed or- 
ders for the new Cord without 
so much as even having lifted 
the hood. 


Brooklyn Show 
Has Elaborate 
Opening Monday 








R. H. Faulkner | 











New York, Nov. 8.—Following 
closely upon the heels of the 
Gotham display, the 27th Brook- 
lyn automobile show opens Mon- 
day in the 106th Infantry Armory. 

The opening address is to be 
made by Raymond V. Ingersoll, 
Borough president. Tuesday will 
be known as “Interborough Park- 
way Day” and will find Robert 
Moses, Park commissioner and 
his guests in attendance at the 
show following the dedication 
ceremonies for the new Parkway. 

More than 200 new cars in a 
wide variety of models and colors | 
will be arranged to the best pos- | 
sible advantage on the drill floor | 
of the armory when the doors are | 
opened tomorrow afternoon. 


' 





| warrant executions, 
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Omaha Dealers Adopt Plan to Stop Sale Losses 


Credit Rating 


to step up tax collections, but to 
protect dealers against loss 
through seizure of mortgaged 
cars, 

About two months ago, county 
officials in charge of distress 
found that 
many auto owners were seeking 
to evade seizure of their cars by 
trading them in on new cars. The 
officials began seizing both the 
old and new cars. This has 
led to legal entanglements as to 
where losses should fall. At any 
rate, Omaha dealers decided to 
protect themselves by requiring 
payment of the taxes before the 
sales or trades are made. 

_ Semures Oe heretofore have been 





Ste Lal lhe Chuile Show. / 








A FLEET OF Chevrolet Master de luxe sedans compose this group 
of Checker cabs which paraded the principal streets of Detroit the 
day the new models were introduced. Here are shown 25 of a fleet of 


45 ordered by the cab company. 





based on supreme court rulings 
which, while not involving auto- 
mobiles, specifically indicate that 
the laws permit attachment of 


You’Lt see it at the Show—the new upholstery that 
keeps in step with the advanced design of the new 
motor cars. It’s a new type of Modern Mohair Velvet 
that retains all the advantages of the old, and adds the 
most outstanding textile accomplishment of years. 

It's Mohair Velvet with a “Breathing Back”—a back 
that actually permits the velvet to breathe —a flexible. 
porous back that automatically adjusts the air-pressure 


in the seat cushions, and 


provides a softer, more com- 


fortable ride than ever before. 

When you examine the new “Breathing Back” Mohair 
Velvet Upholstery at the Show, remember that it gives 
you more sales points to help you sell cars than any 
other fabric ever developed for car upholstery. 


THAT BRINGS 


any personal property of a de- 
linquent, and that the tax lien 
follows the property or any part 
of it. 


os, 





200 Madison Avenue 





More comfortable 
Softer and sleeker 
Cooler in summer 
Defies wear 

Easily cleaned 


COLLINS & AIKMAN 


& @ 8.7 @ 8 2..F 8 


Copyright 1935, Collins & Aikman Corporation 
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Houdaille Earnings 
Increased in September 
Muskegon, Mich., Nov. 8.—Hou- 

daille-Hershey Corp., of Detroit, 

with a subsidiary here, had a net 
income for the September quar- 
ter of 1935 of $169,139, equal, after 

allowance for Class A stock divi- 


| dend requirements, to eight cents 
| a share on 784,956 shares of Class 


B stock. 

This compares with a net in- 
come of $128,016, or two cents a 
share on the Class B stock, for 
the September quarter in 1934. 
The net income for the first nine 
months of 1935 was equal to $2.06 
a share on the Class B stock 
after Class A dividend require- 
ments, as compared with 67 cents 
a share on the Class B stock for 
the first nine months of 1934. As 
of Sept. 30, 1935, current assets 
totaled $6,045,760, including $3,- 
318,074 in cash, as against current 
liabilities of abilities of $1,516,115, 8 = _ 314,115. 
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with which he has been connected 
in an official capacity. His con- 
frere, Worth Colwell, describes 
the Colwellian beginnings in the 
auto world as follows: “I was 
crazy over automobiles in 1905,” 
and “Doc” Pope, who became mo- 
tor car conscious in 1902 after 
graduating from Harvard, re- 
marked, “Well, you haven’t 
changed a bit since then, have 
you, Worth?” 


Owen on Hand 


Among the old timers seen 
around the tub of beer in press 
headquarters this week were: 
Wallie Owen, pioneer race driver; 
Joe Tracy, who won the elimina- 
tion trial in the Vanderbilt Cup 


Personalities Vie With Automobiles at New York | 


Men Behind the Exhibits 
As Important as the Cars 


(Continued from Page 8) 
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“Magic” Display 
Proves Popular 


To Show Crowds 


New York, Nov. 8.—One of the 
centers of attraction at the New 
York automobile show, held this 
week in Grand Central Palace, 
was the De Soto “House of Won- 
ders” on the second floor. 

The De Soto exhibit was both 
educational and thrilling. Scien- 
tists, engineers, physicists and 
magicians collaborated in gather- 
ing a spectacular array of dis- 
plays designed to illustrate in an 
exciting and graphic fashion the 
background of research that goes 
into the modern motor car. 

Clever Lectures 

The De Soto “House of Won- 
ders” was installed in a theater- 
like display room where a crew 
of lecturers picked from top men 












coal business, but back in the 
early years of the century a fa- 
mous automobile dealer; Her- 
mann Cuntz, patent counsel for 
the old Assn. of Licensed Automo- 
bile Manufacturers. 

Miss Forbish is just an “auto 
baby.” Buffeted around for only 
a few years, she dates from 1927 
and has a new 1935 hat. 

This week’s reception by Gen- 
eral Motors for the press, local 
and nation-wide, attracted more 
than 400 guests to the University 
Club, and a good time was had 
by all, what with much talking— 
“but not for publication.” Here 
are a few of the 400 plus who at- 
tended in person: 











GOLDEN CHASSIS EXHIBIT which was featured at the New 
York show this week by the Chrysler Sales Corp. will be the center 
of the Chrysler exhibit which will open at the Chicago show Nov. 16. 



















Oldsmobile’s McCuen, Youngren; 
Cadillac’s Dreystadt, Chick, 
Denny, Ahrens. 

AC Spark Plug’s Kimmerling, 
Isherwood, McGinnis, Gotthelf, 


rett, Youell, Fowler, Don Hogate; 
Fisher Body’s, W. A. Fisher, E. F. 
Fisher, W. S. McLean, A. J. 
Fisher; General Motors of Can- 
ada’s McLaughlin, Chevrolet’s 























Bendix; Sid Bowman, now in the 











Engine’s Codrington; Frigidaire’s 
Biechler; GMAC’s Leach; Mc- 
Creery, Benkhart, Blackmore; 
Bendix’s Vincent Bendix. 


Campbell-Ewald’s Henry Ewald, 
Hartigan, Crooker, Lewis, Field, 
Hollingshead, Richards, Dudley, 
Young, Hopkins, Moffit Sharrock, 
Wilkes, Stewart; D. P. Brother’s 
Brother, Kane, Eldredge; Mac- 
Manus, John & Adams’ John 
Adams, Sackett, Carson; Arthur 
Kudner, Inc.’s two Kudners, Fu- 
son, Chance, Copeland, Wines, 
Rounds; Batten, Barton, Durstine 
& Osborn’s Bruce Barton. 


Hearst Newspapers’ William R. 
Hearst jr., Arthur Brisbane, For- 
aker, Olwell, Berlin; Scripps-How- 
ard’s Sorrells; Macfadden Publi- 
cations’ Bernarr Macfadden; New 






















York Sun’s Thomas Dewart; 
Washington Post’s Eugene 
Meyer; Detroit News’ Gartner; 






Boston Globe’s Sullivan; Chicago 
Journal of Commerce’s Griswold; 
Time’s John S. Martin; Automo- 
tive Daily News’ Slocum, Sinsa- 
baugh, Kruspak; The Movies’ Will 
Hayes. 














NEW WAY TO BUY FARM PAPER SPACE 


"TWICE AS BIG A Reaches 18% More Farmers in This 
SALES INCREASE Richest Area... Yet Saves 1% the 


Check These Figures 
Cost Per Farm! 


% Increase in New Car Sales 
Ist Six Months 1935 Over 
Ist Six Months 1934 
farm papers put together can give 
you, but it costs only half as much 
per farm, 








More cars 


8 Midwest Other 40 


O wonder automotive sales man- 
States States nied 


agers and advertising men are 
saying “Right about face, in farm 
paper scheduling!"" In one 8-state 
area — the eight Midwest farm 
states — new car sales to farmers 
are gaining at double the rate of 
increase in the other 40 states. 
These 8 states are getting a full 
third of the whole U. S. farm in- 
come—leaving only two-thirds to 
be split up among the other 40. 


All Cars 
Ford 
Chevrolet 
Plymouth 
Terraplane 
Dodge 


111 
Oldsmobile ... 
Buick 
% Increase in New Truck Sales 


6 Months soars Months ees 
8 Midwest Other 4 


positions, for 





And most important of all, these 
Midwest Farm Papers are the best 
read among farmers in their terri- 
tory. In a recent survey, 76% of 
automobile dealers— your dealers 
among them—said, “Our Midwest 
Farm Paper has more influence 
with our customers than anything 
else.” 

Those dealers know! Take a tip 
from them. Call in the Midwest 
Farm Paper Unit representative 
and find out how to sell this rich- 
est farm area first. 


reasons: 





1. 










Total 
Ss. 


2. 
3. Only ball 


And now, in the Midwest Farm 
Paper Unit, there’s a way to reach 
these richest farm homes with 76% 
coverage. Not only is this 18% 
more coverage than all the national 


MIDWEST FARM PaPeR UNIT 


WISCONSIN AGRICULTURIST AND FARMER WALLACES’ FARMER & IOWA HOMESTEAD 
THE NEBRASKA FARMER PRAIRIE FARMER THE FARMER 


6 NORTH MICHIGAN AVE., CHICAGO 


NEW YORK 
250 Park Ave. - 420 Lexington Ave. 
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| ball bearing 


— and with ball bearings in more 


several 





Less friction — less gas con- 
sumption and higher top speed. 


Less wear, longer life. 


permanently self-sealed. 


In a word— Nothing Rolls Like a Ball. 


NEW DEPARTURE 


BALL BEARINGS 


race in 1906; Al Poole, Tracy’s me- General Motors’ Sloan, Knudsen, | Holler, Letts; Pontiac’s Klingler, Hol - GM Truck’ Little: of the leading engineering schools 
chanician, who has been with/ Grant, Kettering, Swayne, Pratt,| Gilpin, Berend, Bathrick; Buick’s| “0 ™eS; % rucks = Miitle; | of the country conducted the ex- 
L. P. Fisher, Harley Earle, Gar-! Curtice, Hufstader, Corpe, Miller;| Delco-Remy’s Kroeger; Winton periments and demonstrations 


from a stage. 

Consisting of 10 exhibits each 
taking about two minutes, the 
curtains flashed back and forth 
to reveal a succession of scientific 
wonders. 

The purpose of the show was to 
make the public conscious of the 
research and science that has 
made the motor car of today a 
reality. 

Color “Magic” a Feature 

One of the high spots was the 
display of color “magic.” A whirl- 
ing disc of light changes colors 
through the complete spectrum in 
a few seconds. This demonstra- 
tion illustrated a short talk on 
color research by one of the De 
Soto engineers. 

Other displays showed the seem- 
ing magic properties of liquid air, 
the “how and why” of hydraulic 
brakes, Merlin’s dye vat and a 
parade of other scientific “Be- 
lieve-it-or-nots.” 





Garlett is Promoted 


Lansing, Mich., Nov. 8—John E. 
Garlett, former ‘works manager of 
the Motor Wheel Corp., has been 
made vice-president in charge of 
manufacturing. 
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Detroit, Nov. 8 —Action and 
color feature the exhibit that 
Chevrolet will maintain at Con- 
vention Hall during the Detroit 
Automobile Show. Action is sup- 
plied in electrically-driven dis- 
plays of Chevrolet’s leading me- 
chanical features, supplementing 
the display chassis to let specta- 
tors see the inner parts of vari- 
ous units and watch how they 
operate. Color is to be found not 
only in the passenger car display, 
whose models are nearly all in 
bright hues, but also in the truck 
exhibit, which is as colorful as 
the passenger car showing. 


Special Booths 


Five special booths, in natural 
hardwood and bronze trim, con- 
tain the action exhibits. Knee ac- 
tion is shown with the housing 
cut away, revealing the coil spring 
in action as the road wheel rises 
and falls, and showing the two 
built-in shock absorber cylinders 
and pistons. A cutaway engine, 
with glass panels sealing the 
openings, is used to show the 
water jet cooling of valve seats, 
and the pressure stream lubrica- 
tion of the connecting rod bear- 
ings. Another booth mounts Chev- 
rolet wheels and the new hy- 
draulic brake system, and visitors, 
by the pressure of their hands 
on a brake pedal, may bring the 
whirling wheels to an even stop, 
and read on a large gauge the 
exact pressure exerted in pounds 
per square inch. Still another ex- 
hibit shows the detailed construc- 
tion and operation of the valve- 
in-head mechanism. 

Ten passenger cars and 15 com- 
mercial cars are shown in the 
Chevrolet exhibits. The Master De 
Luxe cars are a coach in Holly- 
wood tan, a green sedan, a ca- 
bana cream sport coupe, a taupe 
metallic town sedan, and a black 
sport sedan. Models of the new 
standard Chevrolet shown are a 


Many Models to be Seen 
In Minneapolis Show 


Minneapolis, Minn., Nov. 8— 
Twenty-six different makes of 
automobiles represented by 100 
models will be on display at 
the 29th annual Northwest Auto- 
mobile show at the Minneapolis 


municipal auditorium Nov. 23 to | 
30, George K. Belden, president 


of the Minneapolis Auto Trade 
Assn., under whose auspices the 
show will be held, announced this 
week. 

Drawings for exhibitions was 
completed at a meeting at the 
Minneapolis Athletic Club when 
representatives of each of the 
manufacturing concerns were 
presented. 

Invitations have been sent out 
to all automobile dealers in the 
northwest to attend the show. 
In extending the invitation Belden 
said that automobile dealers this 
year are more optimistic than 
they have been in recent years and 
the feeling of the public bids 
well to set a record in purchasing 
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Action, Color Displays 
By Chevrolet at Detroit 


Regent maroon coach, a gray 
coupe, a blue sedan, a tan town 
sedan, and a green sport sedan. 

Commercial cars shown are as 
follows: half-ton — sedan de- 
livery, pickup, pickup with can- 
opy top, canopy express, commer- 
cial panel, special commercial 
panel and carry-all suburban. 

One and a half ton, 131-inch 
wheelbase—panel, canopy express, 
open express, stake and tractor. 

One and a half ton, 157-inch 
wheelbase—stake express, stock 
with drop end-gate; also a chassis 
with a flat-faced cowl. 

The truck exhibit is bright with 
new color schemes, showing such 
combinations as red body with 
aluminum hood, cowl, cab and 
fenders; a cream and Brewster 
green combination; also yellow 
and orange; and apple green, 
boatswain blue, and others, in 
various arrangements. 








Dallas, Texas 
Akron, O. ........ Nov. 
Columbus, O, ..... Nov. 


Buffalo, N. Y...... Nov. 
- 9-16 
. 9-16 


Newark, N. J 
Detroit .. 

Toronto, Can. ..... Nov. 
Indianapolis 


Cincinnati, O. ..... Nov. 
St. Louis, Mo 
New Haven, Conn. . Nov. 
Philadelphia ....... Nov. 


Pittsburgh, Pa. .... Nov. 


Omaha, Neb. ...... Nov. 
Philadelphia 
Brooklyn, N. Y....Nov. 
Asbury Park, N. J.. Nov. 


---SHOW DATES... 


- 9-11 


9-15 
9-15 
9-16 


9-16 


. 9.16 
Portland, Me. ..... Nov. 


9-16 
10-16 


. 10-16 


11-16 
11-16 
11-16 
11-16 


- 11-16 


11-16 
11-17 


South Bend, Ind. ... Nov. 13-17 
Toledo, O. . 15-21 
Bridgeport, Conn. . . Nov. 16-23 
Hartford, Conn. ... Nov. 16-23 
Boston, Mass. ..... Nov. 16-23 
Chicago Nov. 16-23 
Hartford, Conn, ... Nov. 16-23 
Norfolk, Va. ...... Nov. 16-23 
Des Moines, Ia Nov. 18-23 
Elmira, N. Y Nov. 18-23 
Rochester, N. Y....Nov. 18-23 
Ottawa, Ont. ...... Nov. 18-23 
Syracuse, N. Y . 18-23 
Nashville - 18-24 
Grand Rapids, Mich. Nov. 19-23 
Cleveland . 23-30 
Minneapolis . 23-30 
Montreal, Can. .... Nov. 23-30 





Memphis, Tenn. 

(Tri-State) Nov. 25-30 
Springfield, Mass. .. Nov. 25-30 
Peoria, Ill. ..... Nov. 27-Dec. 1 
Minneapolis, Minn. . Nov. 28-30 
Kas. City, Mo... Nov. 30-Dec. 6 
Milwaukee Nov. 30-Dec. 7 
Miami, Fla. .... Nov. 30-Dec. 
New Orleans 
Birmingham, Ala. .. 

Denver, Colo 

Globe, Ariz. ....... Dec. 
Oneida, N. Y 

Red Bank, N. J 

Seattle, Wash. ..... Dec. 
Atlantic City, N. J. 

(ASI Show) .... Dec. 
Atlantic City, N. J. . Dec. 
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A TRIBUTE TO 
LEADERSHIP 


The National Bank of Detroit offers its congratula- 
tions to the Automotive and Allied Industries for 
their courage and initiative as again expressed by 


the new models. 


In the daily routine of banking we have seen the 
far-reaching effects of the upturn in the automobile 
industry. They show in increased savings, direct 


from pay envelopes. They show in the increased busi- 
ness of tradesmen, dealers, distributors and suppliers, 
which has in turn created more payrolls and greater 


purchasing power. 


The figures in our ledgers tell an enlightening story 
and a tremendously interesting one—a story of 
betterment to large numbers of people—and we pay 
tribute to an industry which, in depression, has 
firmly established its right of leadership. 


NATIONAL BANK 


OF DETROIT 


RESOURCES 


EX CEED 





28 


Diesel Engines D 


Many Varied 
Exhibited 


diesel type, is less expensive to 
build and much easier starting 
than the diesel, especially in cold 
weather, This engine develops its 
maxium power at 2,600 r.p.m. It 
has three and three-quarters inch 
bore and four and one quarter 
inch stroke, giving a displacement 
of 282 cubic inches. It has a 
seven bearing crankshaft and 
weighs approximately 750 Ib. 


Continental Varied 

Continental exhibited a wide 
variety of engines varying in 
size from the small two cylinder 
opposed aircraft engine to its 
large radial cylinder diesel for 
railway cars. This engine is 
similar to that shown last year. 
Continental also offered a new 
group of “Series K” overhead 
valve engines burning gasoline 
and suitable for various truck and 
bus applications or for industrial 
purposes. These engines are 
available in four sizes, having the 
following dimensions: Model 
K6252, bore 3% inches; stroke 4% 
inches; 252 cubic inch displace- 
ment. Model K6290, bore 3% 
inches; stroke 4% inches; 290 
cubic inch displacement. Model 
K6329, bore four inches; strike 
4% inches; 329 cubic inch dis- 


placement. Model K6358, bore four | 


inches; stroke 4% inches; 358 
cubic inch displacement. They 
have the valves slightly inclined 
in the head and are provided with 
exhaust valve inserts. They are 
fitted with seven bearing crank- 
shafts, and are available with an 
oil cooler and a 
magneto. 

Buda offered a new six-cylinder 
model LD Lanova-type diesel en- 


BLACK LACQUER. 


’ 


402’ 


DETROIT, MICH. 


chain-driven | 





SALES AMMUNITION 


HUDSON 


INCE 1927 ALL BLACK 
HUDSON BODIES HAVE BEEN FINISHED WITH 
JONES - DABNEY’S FAMOUS 402 IVORY JET 
THE 
“MADE BLACK AUTOMOBILES POPULAR.” 


TELL YOUR PROSPECTS THAT WHEN THEY 
PURCHASE A BLACK HUDSON, “A WASH IS 
EQUAL TO A POLISH.” 


NEVER GETS DULL—-MORE PROOF OF 
HUDSON VALUE. 
YOUR OWN PAINT SHOP. 


JONES-DABNEY, INC. 
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Accessories 


| 


at New York 


(Continued from Page 1) 


gine of 275 cubic inch displace- 
ment. It has 3% 


inch bore and | 


4% inch stroke and is said to de- | 
velop 84 horsepower at 2,600 r.p.m. | 


It is available with either Ex- 
Cell-o or Bosch pumps. The 
Caterpillar Tractor Co. displayed 
a portable diesel power unit equip- 
ped with a large engine and de- 
signed for industrial use, 

Bendix had a large line of pro- 
ducts on display, the latest of 
which is the new Bendix West- 
inghouse Air-Operated Gear Shift 
designed for use with synchro- 
mesh gearsets. This is especially 
useful in buses with rear engines 
but can be applied to any vehicle 
provided with the necessary sup- 
ply of air under pressure. Opera- 
tion is by a lever similar to that in 
a conventional gearshift but re- 
quiring only a _ short motion. 
There is, of course, a suitable air- 
controlled interlock so that the 
shifting can be done only when 
the clutch is disengaged. 


Other Bendix Displays 

Other Bendix products on dis- 
play include mechanical, hydraulic 
and power-operated braking sys- 
tems, molded brake lining, Weiss 
constant-Velocity universal joints, 
finger-tip gear shifting system 
such as is used on Cord, Hudson, 
and Terraplane cars, the Bendix 
drive and Startix; Stromberg and 
Zenith Carburetors, Scintilla Mag- 
netos and a variety of electric 
aviation equipment including Pio- 
neer instruments. 

Both the Eaton and Columbia 
two speed axles for light trucks 


were on display and are avail- | 
equipment on} 


able as optional 


several makes of trucks shown in | 


DEALERS 


LACQUER THAT 


USE “402” IN 


LOUISVILLE, Ky. 


——— ee ee 
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ANIMATED PHOTOGRAPHS of the interior of the Chrysler en- 
gine, projected on a glass screen at the New York show, revealed 


just what takes place inside an engine while it is running. 


the commercial vehicle displays. 
There was also a showing of the 
Pur-O-Lators of several types 
available not only for automotive 
applications but for industrial use. 
The Tite-Flex Metal Hose Co. dis- 
played its line of flexible metal 
piping inciuding gasoline and ex- 
haust tubing. Its latest product is 
exhaust tubing with a copper 
packing which is capable of 
holding considerable pressure but 
has ample flexibility for use with 
flexibly mounted engines and is 
now standard equipment on sev- 
eral trucks and some passenger 
cars. 
Bosch Products 

American Bosch display _in- 
cluded several new products, 
among which was a new radio 
set which includes an exclusive 
coupler matched from antenna to 
receiver and designed to give a 
maximum distance range. In this 
| exhibit there is also a “two-for- 





| all” coil kit for replacement pur- 
poses said to be suited for about 
90 per cent of replacement ap- 
plications. Bosch also offers a 
new series MJ magnetos for four 
and six cylinder engines. These 
are fully enclosed and scaled an14 


tor type, built for low electrical 
losses they make use of some 
die-cast and some molded parts. 
They are designed for ready ac- 
cessibility and are said to be ex- 
cellent performers at both high 
and low speed. They are equipped 
with a new type of interrupter. 
Stewart-Warner had a most at- 
tractive exhibit in which a large 
line of products were displayed. 
A portion of the showing was de- 
voted to Alemite equipment and 
lubricants, one new feature of 
which is an overhead swivel so 
arranged as to keep the lubricant 
hose out of contact with the body 
of the car, Other items in the 
exhibit, which was on a _ back- 
ground of photographic murals, 
include numerous’ speedometers 
and gauges, vacuum tanks, oil 
filters and windshield wipers. 


Burgess Wide Range 


The Burgess Battery Co. showed 
a wide range of products among 





Harvester Gain 
Spurs Building 
Of Truck Works 


New York, Nov. 8.—Anticipated 
sales increases indicated by gains 
made in 1935 are the cause for 
International Harvester’s recently 
announced appropriation of $1,- 
750,000 for expansion of its truck 
| works at Fort Wayne, Ind., ac- 

cording to a statement by W. F. 
McAfee, manager of motor truck 
sales. 

“R. L. Polk’s new truck figures 
for the first nine months of this 
year,” he said, “show 40,169 Inter- 
nationals compared with 23,183 
| for the corresponding period last 
year. This was a gain of 73.3 per 
cent against a 28.6 per cent gain 
for all new truck registrations, 
|} and a 25 per cent gain for all 





| trucks other than Internationals.” 


are of the fixed coil magnetic-ro- | 





which was its flat Elliptical Muf- 
fler, a combined Air Cleaner and 
Intake Silencer, and Exhaust- 
Manifold Silencer and material 
for the Acoustic Treatment of 
truck cabs, car bodies and for 
various industrial applications. A 
Neon flasher and a compact “Mi- 
cro” switch for use with thermo- 
stats were also displayed. 

Dole offered a line of Thermo- 
stats and of various automotive 
pipe fittings. 

Among the displays of electrical 
products not mentioned above 
were car radios by the R. C, A. 
Manufacturing Co., Lorraine Spot 
Lights and Tail Lights by Apple- 
ton Electric Co.; direction signals 
by General Accessories and some 
other makers; ignition coils and 
distributor parts by Guaranteed 
Parts Co., Inc. and a variety of 
other products many of which 
were displayed by jobbers and 
distributors. Such products as 
air compressors, brake lining, 
lacquers and other finishes, 
trimming materials, lubricating 
equipment, gasoline pumps and 
like products were displayed 
chiefly through distributors, ex- 
cept as already noted. Producers 
of fuels and lubricants were also 
represented in some excellent dis- 
plays. 

Considerable public interest is 
manifested in an automatic 
jacking system for permanent 
attachment to a car and operated 
from the driver’s seat, which was 
displayed on a new Ford car by 
the Jackomatic Corp. 


ominate Accessory Display 
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Bright Colors 


Winning Favor 


Of John Public 


Detroit, Nov. 8.—The favorable 
public reaction to the colorful ex- 
hibits at the automobile show is 
music to the ears of H. B. Hatch, 
assistant general sales manager 
of the Chevrolet Motor Co., for 
Chevrolet made a special effort, 
it is said, in preparation of its 
1936 line, to achieve a wide vari- 
ety of color. 


“Color popularity is a thing that 
goes in cycles,” said Hatch, 
“There is generally a steady de- 
mand for the 
more conserva- 
tive shades, such 
as black, dark 
blue, and ma- 
roon. Surveys in 
the field indi- 
cate that the 
public taste is 
swinging toward 
gayer tints, and 
in working out 
color specifica- H. B. Hatch 
tions for the 
new line, we have tried to follow 
the dictates of the public demand. 


“So while we have black, blue, 
and maroon colors available on 
any model, we are also offering 
the most extensive array of alter- 
native colors in Chevrolet history. 
There is a willow green, with me- 
dium cream striping and fenders 
of willow green. There is Kings- 
wood grey with fenders of the 
same color, and Princeton orange 
striping. Hollywood tan, with 
matching fenders and Princeton 
orange striping, is another com- 
bination. 


“One of the options which seems 
to be popular is the new taupe 
metallic, applied to bodies and 
fenders, with striping of argent. 


“For those with less conserva- 
tive tastes, there is regatta red, in 
combination with fenders of 
either the same color or black, 
and an argent stripe. Finally 
there is the new cabana cream, 
with fenders of the same color, 
and striping in black. Steel wheels 
are available in cabana cream, 
and wire wheels in black. 

“All these colors are available 
on any model, of either the 
Master De Luxe or the standard 
line.” 


ON HUDSON 


for 1936 


New styling, more room, greater 
power — and five new features are in- 
cluded in Hudson for 1936. But Hud- 
son has not stopped there in its 
desire to serve Hudson owners. 


Hudson equips all cars with R & H 
“Standup” Jacks — so that there need 
be no “crawling under” when a tire 
change is required. The “Standup” 
Jack engages the bumper bar —lifts 
any wheel easily, painlessly — and 
SAFELY. 


RYERSON & HAYNES, Inc. 


Jackson, Michigan 


4 


R & H “STANDUP” AUTO JACK 


(TRADEMARK) 


PAT. MARCH 19. 1935-—NO. 9.006,0000 
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Hotel Displays Vie With 
Palace Show for Popularity 





(Continued from Page 
a continuous | 


the Astor has had 
flow of interested spectators. 
Those in charge of the national 
automobile show feel that the 
special exhibits in the hotels 
have had no adverse effect on 
attendance at the Palace. 

By the way, it might be men- 
tioned that while a lot of the 
local folk have been paying at- 
tention to automobiles other 
people have been jamming the 
theatres and night clubs and giv- 
ing hotels, restaurants, specialty 
shops and department stores the 





best week they have had so far| 


this year. 
Opinion Divided 


While the manufacturers and | 


local business men are pleased 
by the results and portents of a 
much better year to come, deal- 
ers in the metropolitan area and 
in other sections where winter 
is winter are not so happy over 
the show’s being staged at this 
time of year, with its consequent 
early introduction of new models. 
Many of them figure that most of 
the sales they have made this 
week and will make before the 
end of the year will mean just so 
many used cars to be carried over 
until spring, just so much more 
money tied up for two more 
months than would be necessary 


if the show had been put on|} 


early next January instead of 
this week. They dope it out that 
they won't sell 
than with a later show, that they 
are again holding the well-known 
and well-worn used car bag. 


Dealers from about 25 states | 


have attended the show. Natur- 
ally, the great majority of the 
horsepower traders who passed 
through the doors of Grand Cen- 
tral Palace during the present 
show have been from New York 
and the neighboring states, but 
the show officials report a fair 
representation from the middle 
west and south. As Alfred Reeves, 
show manager, announces that 
there has been a lot of signing 
up of dealers who are adding new 
lines of cars, especially in the 
medium price field. 


Good Looks Count 
In addition, there is the truck 


Richmond Va. Holds 


Fourth Annual Show 
Richmond, Va., Nov. 8 (UT- 
PS).—Richmond’s fourth annual 
automobile show will open Sat- 
urday night at the Mosque, spon- 
sored by the Richmond Automo- 
bile Dealers’ Assn. 

Mayor J. Fulmer Bright will 
open the show. 

The Richmond show is being 
held earlier this year in order to 
permit local owners to compare 
the various 1936 models before 
they are placed on sale. The 
show here will open on the closing 
day of the national automobile 
exhibit in New York. 





A newer, finer auto- 
mobile upholstery 
that will help you sell 
more cars—and keep 
them sold. 
* 


COLLINS & AIKMAN 
CORPORATION 
Copr. 1935,Collins & AikmanCorp. 
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any more cars| 


1) 

angle to this show and the auto- 
motive year just commencing. 
Chevrolet, Ford, Dodge and White | 
have laid special emphasis in their 
exhibits on this branch of auto- 
motive business. 


“Good looks are beginning to 
count now as they have in pas- 
senger cars for a long time,” says 
Theodore Pratt, president of the 
New York State Motor Truck | 
Assn. Truck exhibits this week 
and last show that the truck 
operator has become appearance 
minded, and the pronounced im- 
provement in the appearance of | 
present-day trucks over those of 
no more than two or three years 
ago will bring a substantial in- 
crease in sales. 


The motor carrier act will put 
many truck operators in position 
to buy sorely needed equipment. 
So the combination of the two, 
along with the replacement of 
worn out and obsolescent ve- 
hicles, will bring a decided in- 
crease in business for manufac- 
turer and dealer in 1936. 


Well Publicized 


Not to be ignored as an im- 
portant factor in the success of 
this National Automobile Show 
is the fact that probably no other 
New York auto show has ever 
been so well publicized. New 
York newspapers have outdone 
past performances in giving cars, 
exhibits and company executives 
space in their daily news columns | 
as well as in special automobile | 
sections. This is the first New) 
York national show during which 
the leading radio stations in the | 
city have chosen to give time| 
daily to talks about the show and 
various interests of the industry. 
Certain national weeklies and| 
monthlies have played up this | 








| the tax 


| the tax. 
| said the state license 
|than the 2 per cent sales tax. 








show as in no previous year. 

Even the president of the| 

United States did his part. He| 
Court Rules 

- 
Against Tax 

In Arkansas 

Little Rock, Ark. Nov. 8 

(UTPS).—Automobile dealers of 


Arkansas were victorious in court 
last week when a chancery court 
decision was rendered on the 2 
per cent sales tax. 


The Madison Cadillac Co. filed 
injunction proceedings against 
State Revenue Commissioner 
Wiseman and Chancellor Frank 
Dodge ruled the sales tax could 
not be collected on sales of new 
automobiles provided it was ex- 
ceeded by the amount of the state 
automobile license fee. 


Chancellor Dodge ordered the 
state to stop collecting the tax 
and ordered the dealers to pay 
into the court registry 
pending the outcome of the ap- 
peal. The money will be returned 
to dealers in the event the de- 
cision is upheld and dealers will 
return it to customers. 


The decision virtually exempts 
new car sales from payment of 
Dealers in most cases 
is larger 


Where a purchaser buys a half 
year or one-fourth year license 
the amount of the license fee 
would be deducted from the sales 
tax and the customer required 
to pay the difference. 


Automobile dealers throughout 
the state were vitally interested 
in the outcome of the suit, which 
was filed in a test suit of the 
new sales tax. They argued that 
if an adverse ruling had been | 
handed down against them pur-| 
chasers of new cars would go to 
adjoining states to buy their au- 
tomobiles. 








chose Automotive Daily News, the 
Trade Newspaper of the Indus- 
try, as the medium through which 
to felicitate the industry on its 
accomplishments and to express 
“the hope that this ‘new year’ 
upon which the industry is about 
to embark may be fruitful of 
even greater achievements.” 
Successful as this show has 
been in attracting nation-wide at- 
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Enthusiasm Shown as N.Y. Sales Equal 29 Record 





tention to the American automo- 
bile for 1936, the question is being 
asked if next year’s New York 
show and those which coincide 
with it and follow it throughout 
the country will be held in the 
fall instead of during the winter. 


My answer is “yes.” 


And it is based on not only the| 


fact that practically all of the 


men, both in and out of the in- 


dustry, who have worked directly 
with these shows for years, per- 
sonally prefer this time of year, 
but because prominent officials 
in the corporations dominent in 
the industry feel that in the long 
run the autumn shows with their 
announcements of new models 
will work out best to the ad- 
vantage of all concerned—dealer, 
laborer and manufacturer. 








AMERICAS SMALLEST, SIX- | 
- CYLINDER, HIGH-SPEED DIESEL 





The Hercules Motors Corporation presents to the automotive industry the 


latest additions to its line of heavy-duty engines —two, small, six cylinder, 


high-speed Diesels, developing 79 H.P. and 82.5 H.P., respectively, at 
2600 R.P.M. With the advent of these Series DJX compression ignition 


engines, Diesel economy now enters new and much broader fields. 


Like the larger and more powerful DHXB and DRXB Hercules Diesels, these 


small Diesels are characterized by clean, compact design and remarkably 


complete combustion, which means unusual performance ability. They are 


the smallest, six cylinder, high-speed, heavy-duty Diesel engines built in 


the United States today and are interchangeable in mounting dimensions 


with the extensively used JX Series of Hercules gasoline engines. 


After twenty years of serving the automotive industry, Hercules continues 


to offer the widest choice of finely engineered, precision-built power plants 


for commercial vehicles. Leading makers of trucks, truck tractors, buses and 


delivery units regularly use Hercules engines—both gasoline and Diesel. 


HERCULES MOTORS CORPORATION 


America’s Foremost Engine Manufacturer « Power Plants from 4 to 200 H. P. 


CANTON, OHIO 
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1936 Pontiacs Present New Service Opportunities 
Risled Gosling System | penne — 


Requires Care in Filling 


Detroit, Nov. 8.—In continuing the quick service arti- 
cles which have been appearing in Automotive Daily News 
each week for the past three weeks, the new Pontiac’s are 


described today from a quick service standpoint. 


Past 


articles have covered quick service data on the 1936 


Buick, 1936 Ford and 1936 Master Chevrolet. 


These 


articles should prove of value to dealers offering serv- 
ice on all makes of cars. In the new Pontiacs, attention 
oi 


is called in particular to the new 
sealed cooling device on 
eight. This seal which is incor- 
porated in the radiator cap seals 
the radiator so that no water can 
leak out through the overflow 
pipe until the temperature of the 
water in the radiator reaches 15 
degrees above the boiling point. 


Loosen Cap Slowly 

In filling the radiator of the 
eight when at operating tempera- 
ture caution must be used in re- 
moving the cap as the pressure of 
the water in the sealed radiator 
will force it out unless the cap is 
loosened very slowly permitting 
the steam to escape before re- 
moving the cap entirely. This 





© | cap should always be screwed 


| down tightly when replaced. 

In the new Pontiacs with a 
generator charge indicator—all 
wires normally connected to the 
ammeter are now connected to a 
fuse block located under the in- 
strument board. 


A country driving light indica- 
tor lamp has been added to the 
instrument board which tells the 
driver when his lights are on 
full. 

Front Seat Tilts 


In the new models the front 
seat cushions do not come out, 
but the entire front seat assem- 
bly can be loosened from its 


ENGINE OIL RECOMMENDATIONS 


oil is to be used. It is better to estimate too low than too h 


FIRST-estimate the LOWEST TEMPERATURE EXPECTED during ph period the 


THEN ~locate on the CHART, the prade of oil e will Bive easy starting at the 


lowest expected temperature. Arrows at 


of bars point to lowest 


temperatures at which easy starting can be obtained with each prade 
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LECT 
CORRECT GRADE OF OFF 
HERE 


REMEMBER- best results will be obtained 
by selecting the oil in the oil tempers 
ture column which agrees most 
closely with the expected air tempera- 
ture rai The lowest number oi! in = 
dicated tor any Riven temperature is 
recommender 
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“Silenced 


by 


Bg at aXe oe 


Each year sees a greater Rela MEE ee 
turers adopting Metter Tit mae 
eT Cia als ieee al me aes le el 
ee ay caps as aT Lr) equipment. 

1936 models carry Burgess- Acous- 
tic equipment even more effec- 
TTL Matauri 
previous years. 









AND BODIES 


truck 





OVAL TYPE MUFFLER 


This compact unit 





ACOUSTIC TREATMENT 
FOR TRUCK CABS 


Fatiguing noise and 
reverberation 
cabs and 
bodies is effectively 
reduced by Burgess acoustic 
treatment. It also provides 
heat insulation. Its smooth 
hard surface of 
perforated metal 
or other durable 
material can be 
washed and 
pginted. It will not 
wear out, nor will the 
punishment of severe com- 
mercial service have the 
slightest effect upon its sound 
absorbing and heat insulating characteristics. 


AIR-CLEANER AND 


rare Pee 


PEEL LRE 
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WIRING DIAGRAM for 1936 Pontiac Sixes and Eights. 


moorings and tilted back out of 
the mechanics way when he is 
working on any part of the car 
under the front floor boards. 


Crossflow Radiators 

Attention is also called to the 
cross flow radiator which is be- 
ing used exclusively by Pontiac 
this year. Instructions are given 
for the proper level to carry the 
water for operation under both 
summer and winter conditions. 
The capacity of the cooling sys- 
tem in the six-cylinder models 
full (without anti-freeze) is 15 
quarts and with anti-freeze, 14 
quarts, bringing it up to the level 
of the try cock. The capacity of 
the eights full is 17 quarts and to 
the try cocks, 15 quarts. With 


| anti-freeze the water should not 
| be carried above the try cock. 


The transmission this year holds 
1% pints, the rear axle 4% pints 
and the front suspension unit 
holds 2% quarts. 


Recommended spark plugs for 
all driving conditions are K-7 and 
service stations are asked to only 
install this type plug as it has 
been found most satisfactory for 
the new models. 


in 


SILENCER 





offers the advan- 
tages of Burgess 
“Straight-Thru” 


CRANKCASE 


construction — low CLEANER- 
back-pressure, in- BREATHER 
creased power and CAP 


speed and reduced 
fuel consumption. 





Air cleaner and in- 
take silencer are 
combined in this 
unit, developed to 
meet especial de- 
sign requirements. 


Other than the idling adjust- 
ment, the Carter carburetor used 
on this year’s Pontiacs has no 
adjustment. If they do not func- 
tion properly it is probably due 
to dirt accumulation or the float 
not operating freely. 

Pontiac will be pleased to send 
any dealer a full size wall lubri- 
cation chart on both models if 
Automotive Daily News is men- 
tioned when the request is made. 


Tune-Up Specifications 

Valve compression must read 
the same within five to 10 pounds 
per square inch pressure on all 
cylinders. This test is made with 
compression gauge inserted in the 
spark plug hole. All spark plugs 
are to be removed from the en- 
gine—the ignition switch turned 
off — carburetor throttle closed 
and the engine cranked with the 
starter until the compression 
gauge reaches its highest read- 
ing. 

Cylinder head must show no 
leaks. The surest indication of a 
leaky cylinder head gasket is a 
low, even reading of the vacuum 
gauge. These two items are 
necessary to obtain uniform 













BURGESS BATTERY COMPANY, ACOUSTIC DIVISION 


Madison, Wisconsin 





Detroit Office, New Center Bldg. 





power impulses and a smooth 
running engine. 

Valve clearances must be set 
properly with engine hot and 
running, using “go” and “no go” 
feeler gauges, according to the 
following specifications: 1936 six- 
cylinder, .009 of an inch—“Go”’— 
011 of an inch—“‘No Go”—1936 
eight-cylinder, 009 of an inch— 





Front Brake Assembly 


“Go”—.911 of an inch—‘No Go.” 


Points must be dressed (retain- 
ing at least half of the tungsten 
on the point after all burned ma- 
terial is removed) or replaced 
with new points and spaced ac- 
cording to the following speci- 
fications: 1936 six cylinder, .020 
of an inch; 1936 eight-cylinder, 
18 of an inch. 


Point spring tension must be 
set according to the following 
specifications: 1936 six-cylinder, 
17-21 oz.; 1936 eight-cylinder, 19- 
23 oz. 


Ignition timing must be set ac- 
cording to the following specifica- 
tions: 1936 six-cylinder, 2-6 de- 
grees ahead TDC; 1936 eight- 
cylinder, 2-6 degrees ahead TDC. 


Spark plugs must be cleaned in 


an AC cleaner, properly spaced 
and then installed with new 


gaskets, or replaced with new 
plugs properly spaced: 1936 six- 
cylinder, K-7, .025 of an inch; 


(Continued on Next Page) 














Carburetor Adjustment 


Brake Service Operations 


Also Reduced to Minor Job 


(Continued from Page 380) 
1936 eight-cylinder, K-7, .025 of an| is not operating, is defective and 


inch, 

Float level must be set accord- 
ing to following specifications: On 
Carter carburetors the float level 
can be checked by looking down 
through the air horn with the use 
of a flashlight while the engine 
is idling. If the tip of the main 
jet shows alternately “wet” and 
“dry” the float level is too high 
for the fuel pump pressure and 
should be reduced until the tip 
of the main jet operates “dry” 
while the engine is idling. 

Idle mixture screw adjustment 
must be adjusted to give maxi- 
— smooth vacuum gauge read- 
ng. 

The automatic choke housing 
should be set one notch lean on 
the six and one notch rich on the 
eight. If a cold engine tends to 
load or run rich during the warm 
up period revolve the housing 
clockwise one notch at a time un- 
til the desired results are 
obtained. 


Use Ordinary Oils 


Through the use of electro- 
plated pistons, special bearing 
materials and precision in manu- 
facturing, Pontiac engines are 
built to operate satisfactorily 
through and after the break-in 
period with ordinary petroleum 
or mineral lubricating oils. It is 
not necessary to use any special 
oils for which extravagant claims 
may be made by the manufac- 
turer; use only a good grade of 
light petroleum oil. 

Special “break-in” oils are un- 
necessary. During the break-in 
period it is important to use noth- 
ing heavier than 10-W oil. 

Fuel pump must have bowl 
clean and. delivery pressure not 
less than 1% or greater than 2% 
pounds per square inch. This test 
can be made with equipment fur- 
nished by either Sun Mfg. Co. or 
AC Spark Plug. Co. 

It is very important that the 
heat control on the manifold be 
properly adjusted for weather 
temperature as a winter setting 
under summer weather conditions 
would cause gas to enter motor 
too hot for good performance. 
For temperatures up to 50 de- 
grees Fahrenheit set at winter; 
from 50 degrees to 70 degrees set 
at intermediate and at 70 de- 
grees and up at summer setting. 


Vacuum Switch Linkage 

In correcting vacuum switch 
linkage adjust rod “A” so that the 
accelerator pedal is just touching 
floor mat when the carburetor 
throttle valve is in wide-open po- 
sition. Release accelerator pedal 
and with closed carburetor 
throttle valve, set adjusting screw 
in lever “B” to give clearance 
shown between this lever and 
lever “C.” Tighten lock nut se- 
curely. Adjust rod “D” so that 
lines on switch body “F” and 
switch lever “F” exactly coincide. 
With hand throttle control fully 
closed, adjust cable end in trun- 
nion “G” to give clearance shown 
between lever “H” and lever “C.” 
This clearance must be main- 
tained after hand throttle con- 
trol has been pulled out and then 
pushed in again. 

The generator charge indicator 
is a red jewel light located on the 
instrument board directly below 
the right hand group of instru- 
ments. It lights when the igni- 
tion is turned on and indicates 
that the generator is not charg- 
ing. As soon as the engine starts 
and the generator attains charg- 
ing speed, the light goes out. In 
case this indicator does not light 
when the ignition is turned on 
and before the engine is started 
it shows that the indicator lamp 
is burned out and must be re- 
placed. If this indicator lights at 
a car speed over 15 miles per hour 


it is warning that the generator | olic material. 
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on Pontiacs Simplified 


THROTTLE 


CARBURETOR 


must be serviced. 


This indicator shows only when 
the generator is not charging. It 
does not indicate whether the 
battery is on charge or discharge. 
The vibrating voltage regulator 
which is standard equipment on 
Pontiac automatically varies the 
battery charging rate in accord- 
ance with the requirements and 
if the generator is charging the 
battery will receive the proper 
amount of current. 


Gaselector 

On all models an indicator arm 
is clamped to the distributor 
assembly and held in place by a 
thumb screw on the side of the 
engine. Graduated markings are 
shown on the indicator arm. 
From the center marking, gradu- 
ations are shown to a limit of 10 
degrees advance, likewise 10 de- 
grees retard. Loosening the thumb 
screw and moving the indicator 
in direction of rotor arm rotation 
(counter - clockwise) retards the 
ignition; moving in the opposite 
direction advances it. When tim- 
ing the ignition on flywheel, al- 
ways return indicator arm to the 
“O” or middle position, taking 
care not to move distributor 
assembly, then tightening. This 
setting will provide a means for 
knowing accurately the amount 
in degrees of advance or retard, 
by counting from zero. 


Brake Adjustment 


Front End Specifications De 
Six and Eight—1936 


King pin inclination............ 8% 
Camber, (with load on wheels)..%° to plus 4° 
Caster, (king pin tilt) 

frame level e 
Toe-In Zero to 1/16° 


Tread, (with load on wheels)....58 13/32” 

Brake adjustment for lining 
wear: jack up wheels in safe 
manner, remove inspection hole 
covers from drums and adjusting 
hole covers from backing plates. 
With eccentric nut wrench loosen 
eccentric nut. Insert feeler gauge 
through inspection hole in drum 
and turn eccentric adjustment 
tool in direction of forward rota- 
tion of wheel until gauge is snug 
at anchor and adjusting ends of 
secondary (rear) linings; then, 
holding eccentric from turning, 
tighten eccentric nut securely. 
Replace drum inspection hole cov- 
ers. Should feeler gauge be 
tighter than medium drag or 
looser than light drag at either 
end of secondary shoe, adjustment 
of anchor location is required. 

Note: Do not readjust anchor 
location unless this inspection 
shows necessity. 

Expand brake shoes by turn- 
ing star adjuster wheel, using 
shoe adjuster, moving outer end 
of tool toward frame until me- 
dium drag is felt on brake drum. 
Turn adjuster wheel in opposite 
direction 12 notches or equal num- 
ber of notches at each wheel to 
completely free drum from drag 
of brake. 

Replace adjuster hole covers and 
check brakes on floor. 

Note: Pedal reserve should be 
4 to 4% inches after adjustment 
is completed. 


Catalin Plans Novel 
Exhibit in Manhattan 


New York, Nov. 8—The dis- 
play of the American Catalin 
Corp., ultra modern in design, 
and walnut brown and translu- 
cent canary yellow Catalin in 
color and material, will be among 
the highlights of the 15th Exposi- 
tion of Chemical Industries, to 
be held at Grand Central Palace 
in New York, from Dec. 2 to 7. 


The display, covering two 
booths, has been arranged by 
Joseph Dreyer to illustrate the 
many, and ever increasing, ap- 
plications of this versatile phen- 
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AR HEATERS 
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standard equipment on the 1936 
Terraplane— making a record of: 
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Eheimical | Engineers See Long U. S. Oil Supply 


Oil for Over 24. 000 Years 


Available by Conversion 


Louisville, Ky., Nov. 8—The 
earth has supplies of energy to 
meet every need of man for thou- 


sands of years, Dr. Gustav Egloff | 


of the Universal Oil Products Co., 
Chicago, declared before the Mid- 
west regional meeting of the 
American Chemical Society in the 
Brown Hotel. 


There are 7,400 billion tons of 


coal within 3,000 feet of the)} 
earth’s surface, sufficient for) 
6,000 years, Dr. Egloff said. “At 


the present yearly requirements 
of 1,500,000,000 barrels of crude 
oil, the coal could be converted by 
hydrogenation and cracking pro- 
cesses into enough oil to supply 
the world needs for more than 


24,000 years,” he said. 
“There are enough known) 
supplies of crude oil in  the| 


United States to last 100 years. 
As for waterpower, we have 127,- 
000,000,000 horsepower yearly from 
waterfalls in the United States, of 
which 42,000,000,000 is being pro- 
duced. 

“There are 75 trillion cubic feet 
of natural gas in the present fields 
of North America, sufficient for 


50 years at the present rate of | 


production. 

Dr. Raymond A. Kent, president 
of the University of Louisville, 
delivered the address of welcome 
at the opening of the meeting. 
A large number of faculty mem- 
bers from the university are par- 
ticipating in the convention. 

Dean M. B. Brigman is chair- 
man of the inspections committee; 































The Waldorf 
Point of View 


The distinguished setting of 
The Waldorf...with all The 

Valdorf's superlative ser- 
vices and social gayety... 
and yet 



















Single rooms: 






Ss 


$5, $6, $7 
Double rooms: 
$8, $9, $10 








Interesting New York life 









centers at The Waldorf, lo- 






cated in the city’s most fa- 


vored residential section... 









yet just a few minutes from 
shops, clubs, theatres, and 

10ps, clubs, theatres, anc 
Grand Central. 











Send for Booklet No. 26 entitled 
“Tripping Around New Tork"’ 
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Park Avenue, 49th to 50th Sts 
New York City 

























Dr. R. C. Ernst, chairman of the 
program committee; 
man, entertainment 
and Dr. A. W. 


chairman, 
Homberger, chair- 


try. 


Buick Salea 
Far Ahead Of 


of the Buick Motor Co. by dealers 
participating in the Manhattan 
automobile show in the Grand 
Central Palace and the special 
General Motors show at the 
Waldorf-Astoria Hotel for the 
first four days of the 1936 exhibi- 
tions were four times those of the 


cording to an announcement to- 
day by W. F. Hufstader, general 
sales manager. 

Total of 304 retail sales were 
closed by dealers’ representatives 
for the four days as compared 
with 75 orders last year. 

With unfilled orders at the fac- 
tory in Flint aggregating more 
than 30,000 cars, production sched- 
ules again have been boosted, 
Hufstader disclosed. An average 


| of 800 cars a day are now being 


produced. This is the highest 
average at the Buick plants since 





1929. 





Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 






1934 Period 


New York, Nov. 8.—Retail sales 


comparable period a year ago, ac- | 


F. M. Ship-| & 


man of the division of biochemis- 














Hudson Sales 
May Exceed 
5-Yr. Record 


New York, Nov. 8.—Sales of 
Hudsons and Terraplanes at the 
| New York show were running 
| double those of a year ago up to 
Thursday night and promised to 
break a five-year record, accord- 
ing to William R. Tracy, vice- 
president in charge of sales. 
“The show started with a rush 
and sales began to be reported 
#| within a short time after the 
“doors were thrown open,” states 


Tracy. “Our men were instructed 

FOR LIGHT DELIVERIES this Pack-Age car has been designed | ¢, a only bona fide sales a 

by the Stutz Motor Car Co., Indianapolis, Ind. It is especially suit- | tually made at the show. At the 
able for house-to-house deliveries. 
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time the first census was taken 
there had been 28 sales this year 
| against eight last year. This was 
up to about noon on Monday. 
Since that time the interest has 
run high and it appears likely 
that with the end of the show we 
will have surpassed every year 
since 1930. Up to Friday morning 
we were 100 per cent ahead of 
last year. 


“Dealer interest is also running 
high. The attendance of dealers 
who have been attracted to our 
line this year has exceeded my 
best expectations. Including those 
signed at the show we have added 
167 new dealers in the last two 
weeks. Of these 53 are in impor- 
tant key centers. As is the case 
with retail sales a large number 
of deals are pending as a result of 
interest aroused during the show 
week.” 


All Dealers B Represented _ 
At New Haven Auto Show 


Hupmobile, Chevrolet, Dodge, 
Studebaker, Pierce-Arrow, Cadil- 
lac, LaSalle, and Oldsmobile. 
With moderately fair weather 
forecast for the week, following 
the heavy rain on Nov. 7, dealers 
are confident that heavy sales will 
result. Some fear is expressed 
that a shortage of new models is 
imminent. The attitude of most 
New Haven dealers seems favor- 
able toward the early show policy, 
and this view is evidenced by the 
fact that New Haven’s show is 
preceding by a week or more 
those in other Connecticut cities. 





New Haven, Conn., Nov. 8.— 
With every established new car 
dealer in the city represented and 
about 150 models on the floor, 
New Haven’s 1936 automobile 
show is set to open Monday after- 
noon, Nov. 11, at 1:30 p.m. Spon- 
sored by the New Haven Auto- 
motive Dealers’ Assn., the show is 
expected to surpass all car ex- 
hibits ever held in the Elm City. 

Makes to be exhibited include 
the following: Packard, Ford, 
Lincoln, Buick, Pontiac, Graham, 
Auburn, Willys, Nash, LaFayette, 
Chrysler, Plymouth, De Soto, Reo, 


NEW PASSENGER CAR REGISTRA 


and Metropolitan New York area which are compiled by Sherlock & Arnold. 


GENERAL MOTORS GROUP 





STATES 








































































Arkansas "35 7 10} 50} 113} = 180 1| 453 40 2| 461! | 34 53| 594 
34 20 4| 50| 230] 3804 651 | 651 15| | 623) 2| 55), 25| 720 

Delaware "35 2 1| 11; 42 56 128] | 128 50 4 36| 7 24, °«27|—Ss«:148 
2 : __’84 8 2| 5| 40 55 83) | 83 16 l 95 2| 37 15| 166 
Missouri 35 | 30} 20) 155, 360, 565} 1028; 3| 1031 184| 9| 1190 25, 182) 157| 1747 
: 34 | 55| 29|  142| 675| 901] 1173] 4] 1177 99| 8| 1310 12| 242| 153] 1824 

North Carolina "35 33) 35, 166 670! 904] 1269) | 1269 156} 4| 1879 10/164, 160! 2373 
: "B4 98) 14| 169] 1187| 1468] 1948] 2| 1950 145| 1| 2787 4| 162) 146] 8245 

North Dakota ’35 | 9 7 35, 137 188 210 1 211 46) | 406 24/ 54) 530 
ata : . 34] s} Ss 17) 99} 125] 199 199} _ _—_—9@ 260 | 20/10] __-299 

West Virginia "35 20 18} 88} «188| = 314] 1; 348 72 6| 366) 11; «87 52} 564 
"34 | 35 3 81) 299] 418] 370| _3|_373 30 1} 344! | _—*80 32| 491 

Wisconsin "35 | 34 15 62; 264, 375] 587) 1| 588 151/8| 654! 11) 136) =117| 1077 
34] 50| 10 116} 3825} 6501] 772 | 772 74; 10 773 7 149 103) 1116 

Total, 7 States "35 135, 106 567 1774) 25821 4021 7| 4028 699 33 68) 621) 620) 7033 
for October "34 274 63| _580| 2855| 3772] 5196) _9|_—5205 388/21 31/745, _484| 7861 




















































NEW PASSENGER CAR REGISTRA 


CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 
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March "35| 4283) 2583) 17506| 34615| 58987] 94986] 142/ 95128] 5393| 433| 55733| 500] 14755| 13449] 90263 
34] 1879] 866] 9657| 30918] 43320] 46200] 178] 46378] 4962] 516] 50796] 153] 4602] 7259| 68288 
3084| 20302) 42707| 71297]105479| 192/105671] 6952 1379| 17661| 16038|117654 
341 3529] 1381] 11527] 34295 61986] 236] 62222] 6453 9612] 89936 
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34] 3228/ 1146) 9220] 84118] 47712] 64405] 175] 645801 8309! 499] 64580! 762) 9190] 9031] 92371 
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New York, Nov. 8.—There is a 
marked upswing in road building 
around the world that cannot fail 
to be reflected in greatly increased 
motor vehicle exports. 


Then too, we sense the improve- 
ment in basic conditions abroad 
in the fact that 1935, will be the 
third largest in history in the vol- 
ume of export of American motor 
trucks. The rate of improvement 
in overseas truck sales has run 
consistently ahead of passenger 
car sales. 

This seems to reflect a new 
emphasis upon highway trans- 
portation in all parts of the world, 
which is perhaps best illustrated 
by a report from Commercial At- 
tache Julean Arnold, at Shanghai, 
China, who says: 

Construction Proceeds 


“Highway construction is pro- 
ceeding far more rapidly and out 
of all proportion to railway con- 
struction. The Chinese realize 
the great essential necessity for 
trunk railways with highways as 
supplementary, nevertheless new 
highway construction is proceed- 
ing, especially the co-ordination 
of existing highways, and plans 
for their maintenance.” 

England has reduced the horse- 
power registration tax, which on 
a comparable basis was equiva- 
lent to more than $100 on the 
lowest priced car. 

Germany, back in 1933, cancelled 
the direct tax on motor vehicles 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 9, 1935 


World-wide Road Building Will Boost Exports 


Overseas Truck Sales 


Running Ahead of Cars 


By B.C. Budd, Vice-president, Packard Motors Export Corp., Export 
Committee, Automobile Manufacturers Assn. 


and embarked upon an ambitious 
program of stimulating motor 
transportation. A part of this 
plan involved the construction of 
an extensive system of through 
highways. 

France, in September of this 
year, laid plans to use the un- 
employed on a program of road 
building involving extension and 
improvement of the main high 
roads. 


Latin American Gains 


Latin America, increasing its 
registration of motor vehicles in 
1934 for the first time since the 
depression, finds itself with an 
increased income which permits 
the revival of road building pro- 
grams. 

Throughout South Africa, Aus- 
tralia and New Zealand, there is 
increased emphasis upon the flexi- 
bility, cheapness and convenience 
of motor transportation. It_is, in 
many countries, developing in 
spite of the railroads, and not in 
conjunction with them. The motor 
vehicle is bridging the gap be- 
tween ox cart and airplane. 


Federal Gas Tax Shows 


Big Gain for September 
New York, Nov. 8—The fed- 
eral tax on gasoline cost consum- 
ers $15,054,296.75 in September, in 
addition to the cost of state gaso- 
line taxes, which was about four 


BENDIX BUSINESS BUILDERS are, left to right: H. G. Daris, 
H. G. Daris, Inc., Boston; Arthur E. Smith and William Low, of 
Smith & Gregory, Bendix distributors, at the Atlantic Seaboard dis- 


tributors’ luncheon. 


times as much, according to 
Bureau of Internal Revenue re- 
ports reaching the American 
Petroleum Industries Committee. 
The cost of the federal tax was 
$13,282,555.81 in September, 1934, 
and $18,528,448.91 in September, 
1933. 

The cost of the federal tax for 
the nine months ending with 
September totaled $123,507,364.73 
against $123,955,581.58 for the 
nine months ending with Septem- 
ber last year. 

Federal taxes on lubricating oil 
cost consumers $2,364,540.90 in 
September, as against $1,920,- 
483.13 in September, 1934. Total 
cost for the nine months of 1935 
was $21,876,067.08 against $18,- 
332,703.56 for nine months of 
1934. 


TIONS 7 STATES FOR OCT., 1935-1934 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed. States printed today appear for the first time, 
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Chevrolet Delivery Sets 


Record in Northwest 


Minneapolis, Minn., Nov. 8— 
Friday the Chevrolet Motor Co. 
effected the greatest delivery of 
show automobiles in the Minnea- 
polis-St. Paul zone, when 850 were 
delivered to dealers at a cost ot 
over $510,000. 

Otto E. Nonn, zone manager, in 
commenting on this one-day de- 
livery of automobiles, which was 
just a part of the orders for an- 
nouncement day, asserted that 
true prosperity had arrived in the 
northwest with Minneapolis and 
St. Paul as the hub. 

With the display of the new 
automobiles Saturday, a parade 
was staged by Chevrolet in the 
loop districts of St. Paul and 
Minneapolis. 
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Pontiac Show 
Sales Increase 


100 Per Cent 


New York, Nov. 8—A. W. L. 
Gilpin, vice-president and general 
sales manager of Pontiac Motor 
Co. reports a total of 85 retail 
sales at the Waldorf ballroom 
show and at the auto show at 
Grand Central Palace. 


This represents an increase of 
more than 100 per cent over the 
1988. show which was the last 
time a General 
Motors show 
was held in the 
Waldorf Hotel. 

Sales have 
been almost 
equally divided 
with 40 at the 
hotel exhibit 
and 45 at the 
Palace auto 
a show. Gilpin er 

a: so. states 
increase in the number of pros- 
pects obtained over previous 
shows. 


“The New York auto show,” 
says Gilpin, “always is the first 
barometer of buying after the in- 
troduction of new models. It is 
the New York auto show that 
tells which way the sales curve 
will go during the coming year. 
And from the highly satisfactory 
results that are coming out of this 
first fall show I can see nothing 
less than a record breaking sea- 
son in 1936. 


“Pontiac cars have been so well 
received generally and the de- 
mands of our dealers are so heavy 
for car shipments we have had to 
increase our production schedule 
for the balance of the year so that 
the total number of 1936 cars that 
will be built by Jan. 1 will be 
57,000.” 


Coming Events 


NOVEMBER 
9-1t—Dalias, Tex. Auto Show. 


it-i4—Los Angeles. American Petroleum In- 
stitute, 16th Annual Meeting. Biltmore 
Hotel. 


13-17—South Bend, Ind, Auto Show. 
25-30—Memphis, Tenn. Tri-State Auto Show. 
27-Dec. i—Peoria, til. Auto Show. 


DECEMBER 


7-8—Atiantic City, N. J. Automotive Booster 
Clubs International. Annual Meeting. 
Hotel Madison. 


9-13—Atiantic City, N. J. 
Industries Show. 


JANUARY 
13-17—Detroit. SAE Annual Meet, 


Automotive Service 


Sparks Reports 


Jackson, Mich., Nov. 8—Sparks- 
Withington Co., manufacturers of 
auto horns and radios, reports for 
the year ended June 30, 1935, a net 
loss of $167,733 against net loss of 
$344,381 for the previous year. For 
the six months ended June 30, last, 
net loss was $18,761 against net 
protte of $179,925 for first half of 
1934. 
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A new automobile uphol- 
stery with a flexible, porous 
back that automatically 
adjusts the air-pressure in 
seat cushions and gives an 
easier ride. 


COLLINS & AIKMAN 
CORPORATION 
Copr.1935,Collins& AlkmanCorp. 
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GM Hops Into 


High Ground 
For Season 


By C. J. ALEXANDER 


New York, Nov. 8.--With 
dend declarations by automotive 
companies in October approaching 
$8,000,000, the total for the first 
10 months of this year was 
brought to $105,442,000, as against 
$91,804,000 in the like period of 
1934, an increase of 15 per cent. 
Declarations in the first 10 months 
of 1933 amounted to $57,848,000. 


Car and truck companies in 
October announced declarations 
calling for the eventual payment 
of $3,950,000 in dividends. This 
compared with $160,000 in Sep- 
tember and $700,000 in October of 
last year, a gain over a year ago 
of $3,250,000. Chrysler’s declaration 
came in October this year in con- 
trast to November, 1934. 


Eight Per Cent Increase 

For the first 10 months of the 
year, declarations by car and 
truck companies amounted to $74,- 
978,000, compared with $69,390,000 
in the corresponding period of 
last year, an increase of 8 per 
cent. 

Parts and accessory declara- 
tions showed the larger gain for 
the 10 months period, the total 
amounting to $30,464,000, as 
against $22,414,000 in the corres- 
ponding period of 1934, an in- 
crease of 36 per cent. October 
declarations by these companies 
totaled $4,000,000, comparing with 
$2,315,000 a year ago. 

Total declarations in October 
amounted to $7,950,000, as against 
$3,015,000 a year ago, a gain of 
more than 100 per cent. 

With General Motors having de- 
clared on Monday of this week, 
the regular of 50 cents a share 
and an extra of 50 cents, it ap- 
pears that declarations in Novem- 
ber will bring the 11 months total 
for the industry as a whole close 
to $150,000,000, as against $114,- 
000,000 for the entire year 1934 
and $87,000,000 in 1933. 

Among Quarterly Dividends 

Clark Equipment this week de- 
clared quarterly dividends of 20 


cents a share on its common andj} 


$1.75 on its preferred, both pay- 
able Dec. 14 to stockholders of 
record Nov. 26. Vogt Mfg. de- 
clared a quarterly of 25 cents on 
its common, payable Dec. 2 to 
stock of record Nov. 15. 

Timken Roller Bearing during 
the past week declared an extra 
of $1 a share and increased the 
regular quarterly payment to 50 
cents, both payable Dec. 15 to 
stockholders of record Nov. 20. 
Wilcox-Rich declared a dividend 
of 30 cents on its “B” stock, pay- 
able Nov. 15 to stock of record 


Muskegon Foundry Has 
$392,792 Net Profit 


Muskegon, Mich. Nov. 8. 
Campbell, Wyant & Cannon 
Foundry Co. and its subsidiaries 


report for the nine months ended 
Sept. 30, 1935, a net profit of 
$392,792 after depreciation, fed- 
eral taxes and charges, equal to 
$1.12 a share on 348,000 shares of 
no par value capital stock. 

This compares with $22,615, or 
six cents per share on 343,675 
shares for the first nine months 
of 1934. The net profit for the 
September quarter this year was 
$141,472 after charges and taxes, 
equal to 34 cents a share, as com- 
pared with $137,393, or 39 cents 
a share, in the preceding quarter, 
and with a net loss of $49,569 for 
the September quarter of 1934. 

Directors of the company have 
placed the capital stock on a $1 
annual dividend basis through 
the declaration of a quarterly 
dividend of 25 cents a share, pay- 
able Nov. 30 to stockholders of 
record Nov. 9. This follows two 
previous payments this year of 
20 cents each, prior to which 
nothing had been paid since Dec. 
1, 1931. 





}on the preferred, 
| to stock of record Nov. 


divi- | 
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Dividends Hit $105,44.2.000 for 14: Million Increase 


Qicrincrenccienereenierrnecen 


Nov. 1. Firestone Tire declared the 
regular quarterly of $1.50 a share 


15. 


Stockholders of the E. G. Budd 
Mfg. Co. have approved the plac- 
ing of the $5,000,000 working capi- 
tal loan obtained recently from 
Philadelphia banks on a five-year 
basis. The company has paid off 
other bank loans and now has 
sufficient working capital and is 
in strong financial position. 


U. S. Rubber Call 


United States Rubber Co. has 
called for redemption on Dec. 1 all 
of its three-year secured 6 per 
cent gold notes, due June 1, 1936, 
at 100% and accrued interest. 
There were outstanding on June 
30 $4,225,600 of these notes of an 
original issue of $5,900,000. They 
were issued in 1933 to refund ma- 
turing obligations, having been 
used in connection with cash pay- 
ments, 

Equity Corp., investment trust, 
and its subsidiaries report hold- 
ings on Sept. 30 of the following 
automotive stocks: Bendix Avia- 
tion, 400 shares; Borg-Warner, 5,- 
000; Chrysler, 4,500; Electric Auto- 
Lite, 1,500; General Motors, 2,000; 
Libbey-Owens-Ford, 7,000 and 
Timken Roller Bearing, 3,000. 


The $2,809,000 of 4% per cent 
notes to be issued by Auburn to 
raise working capital to carry out 
its 1936 program will not be 
offered to the public but stock- 
holders in the company will have 
an opportunity to subscribe on 
the basis of $12.50 par value of 
such notes for each share of 
capital stock held, according to 
word received here. A registra- 
tion statement covering the pro- 
posed note issue has been filed 
with the SEC. 


GM Leads Parade 


Led by General Motors, which 
also led the stock market as a 
whole at times, automotive shares 
registered impressive gains in 
the week ended Nov. 6 and went 
into new high ground for the 
year. 

Most encouraging was the best 
gain by tire and rubber stocks to 
have been registered in many 
weeks. Although this group did 
not follow the others to new high 
levels, it came close to the 
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New York, Nov. 





after a gain, in the average, of 
2.61 points. 

Automotive Daily News stock 
price averages for Nov. 6 com-| 
pared as follows with the week 
preceding and a year ago: 

Last This Year 
Week Week Change Axo 
24 Motors 36.45 40.06 +-3.61 21,24 
10 Car-truck co.’s.. 38.45 42.51 +4.06 22.0% 
10 Parts-accessories 35.47 36.39 Bi 0.92 18.5 


4 Tire-rubbers 14.85 17.46 
Among New Highs 


Among the new highs of the 


year set by individual stocks 
were the following: American 
Chain, preferred; Budd Wheel, 


Collins & Aikman, Electric Stor- 


age Battery, Firestone, preferred; 
General Motors, Goodrich, com- 
mon and preferred; Houdaille- 
Hershey B, Kelsey-Hayes A and 


B; Timken-Detroit, Timken Rol- 
ler Bearing and United Carr 
Fastener. 


Mack Quarterly Loss 
Listed at $284,520 


New York, Nov. 8.—Mack 
Trucks, Inc., today had reported 
a net loss of $284,520 for the quar- 
ter ending Sept. 30. This was 
after ordinary taxes, depreciation 
and other expenses had been de- 
ducted. 

The report compares with a 
net loss of $13,015 in the preced- 
ing quarter and a net loss of $13,- 
729 in the September quarter of 
the previous year. 

The nine months’ loss was $603,- 
533 after taxes and depreciation. 
In the first nine months of 1934 
the company reported a profit of 
$167,251, before federal taxes. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


8, 3 P.M.—Utility shares took the limelight 
away from the motor stock today but the automobile issue 
turned in another good performance. 
among the most active and entered new high ground for 
the year, General Motors and Chrysler about held their 
own and other motors were mixed with net changes small. 


+2.61 15.99 





lar volume, 


Budd Wheel was 





Auto-Lite Reports 


Earnings of $1,778,752 
New York, Nov. 8.—Earnings 


of Electric Auto-Lite Co. and its 
subsidiaries showed an increase 
for the nine months ending Sept. 
30. Net gains of $1,778,752 after 
depreciation, Federal taxes, min- 
ority interest, etc., and dividend 
requirements on 7 per cent pre- 
ferred stock, are equivalent to 
$1.31 a share on 1,177,653 shares 
(par $5) of common stock. This 
compares with net profit of $1,- 
267,477, equal on the same share 
basis to 88 cents on common for 
the nine months ending Sept. 30, 
1934. 


Finance Sales Up 22.4% 
Over 1934 in Canada 


Montreal, Nov. 8. — Sales of 
7,313 cars, trucks and buses were 
financed in Canada in Septem- 
ber, 1935, an increase of 22.4 per 
cent as compared with September, 
1934, and an increase of 72 per 
cent as compared with Septem- 
ber, 1933, according to a report is- 
sued by Dominion Bureau of Sta- 
tistics. 

There were 1,986 new vehicles 
financed for $1,437,378 in Septem- 
ber, a gain of 12 per cent in num- 
ber and 9.7 per cent in dollar 
volume over September, 1934, fig- 
ures. Used vehicles numbered 
5,327 and the amount of financing 
was $1,374,332, a gain over Sep- 
tember, 1934, of 26.8 per cent in 
number and 26.6 per cent in dol- 
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Steel Works Up 
To 54% Per Cent: 


Prices Increase 


Nov. 8. 
last week 
per cent, 


Youngstown, O.,, 
Steelworks operations 
54% 


about 52.2 per cent, the same as 
February. Some recession may 
develop this week, as a reduction 
is scheduled in the Youngstown 
area. Official figures announced 
this week show that ingot pro- 
duction for the year today are 16 
per cent above the entire output 
in 1934. 

Following the increase of $1 
a ton in pig iron prices now in 
effect in practically all districts, 
and further acceleration in iron 
and steel demand, steelmakers 
late last week indicated that an 
advance in semi-finished steel and 
finished steel products impends. 

Rise in Cost 

While specific time and amounts 
were still to be announced, re- 
ports were that for semi-finished 
steel the rise will be $1 to $2 
a ton and for finished products 
$1 a ton. As in the case of pig 
iron, it was assumed that con- 
sumers would be given an oppor- 
tunity to cover forward require- 
ments before the effective date. 


For semi-finished this will be 
the first change in price since 
July, 1934, when they were raised 
$1 to $2. Finished steel prices 
were raised in June last year and 
revised downward in July, at 
which levels they held until Sep- 
tember this year, when base 
prices of some grades were re- 
duced while quality extras were 
increased. 

On Higher Basis 


With the contemplated revi- 
sions, the entire steel and iron 
price structure will be on a high- 
er basis. Advances have been 
made in coal and coke floorspar 
while scrap prices now show sta- 
bility rather than any definite 
trend. They are $2 to $3 a ton 
higher than last apeing. 


Timken Roller Ne Nets 


$1,297,857, 3rd Quarter 


Canton, O., Nov. 8.—At a spe- 
cial meeting of directors of the 
Timken Roller Bearing Co., net 
profit for the third quarter and 
for the first nine months ended 
Sept. 30, 1935, was announced as 
follows: 


Third quarter ended Sept. 30, 


1935, $1,297,857,57 or 54 cents a 
share; first nine months ended 
Sept. 30, 1935, $5,820,130.84 cents 


or $2.42 per share after provision 
for depreciation, taxes and all 
other charges and subject to audit 
and year-end adjustments, and 
also subject to confirmation of 
sale of foreign securities referred 
to as June 30 with profit esti- 
mated at $250,000, not included. 

A regular cash dividend of 50 
cents per share and $1 per share 
extra was declared, payable Dec. 
5, 1935, to stockholders of rec- 
ord at the close of business Nov. 
20, 1935. 





Vote for 4-1 Split 
Of Waukesha Stock 


Waukesha, Wis., Nov. 8.—Stock- 
holders of the Waukesha Motor 
Co. voted Nov. 5 to split the firm’s 
stock four for one, at an ad- 
journed meeting at the company’s 
plant here. The present 100,000 
shares of no par value, but carry- 
ing a book value of $2,000,000, are 
to be changed to 400,000 shares 
of $5 par. s 

Formal application to have the 
stock listed on the New York ex- 
change will be made. It will con- 
tinue on the Chicago exchange. 
Purpose of the split up is to at- 
tain wider distribution of the 
stock, and through this and the 
new listing, price of the stock is 
expected to fluctuate less sharply. 
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the Ath Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 





Bigger and Better 


With show season off to a flying start and manufac- 
turers running full speed ahead, automobile advertising 


is already dominating the newspapers, magazines and | 


billboards. 


Virtually every company has planned a drive that will | 


cost more money and reach more people than any cam- 
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paign in recent years. Obviously there are going to be a 
lot of cars sold this year and it is already quite apparent | 
that this selling job is going to.o os 
entail a great deal of competition. tion strips for 2,300 packs of | 


Noticeable in the new advertis-| -atches. the actual quantity be- | 
ing is the absence of speed as a ing .49 inches. 


selling factor in itself. With but 
few exceptions, speed is relegated . . . 
to the background and the all- $10,000 Christening 
Nash announcement advertis- 
ing of the de luxe “400” will cen- 


important point seems to be 
ter on a $10,000 cash prize con- 


safety. 
ae 300 Main Tracks test to secure the best name for 
- the new Nash engine. 


Seventy-three hundred news- Advertisements will appear in 


papers throughout the country 1.450 di 
will be on the Chevrolet schedule | 8°M& +; newspapers and in 
national magazines during No- 


for the coming year, according to b aD b 
C. P. Fisken, advertising manager. “er Walt Thon er. 
Dealer conferences, Fisken says, . aiter ompson 
confirmed Chevrolet’s belief that | #8°2CY- 
newspapers are a better medium ‘ 
ad GM in the News 
General Motors is now spon- 


for automobile copy today than 
ever before. Any other media, he 
says, will be supplementary in| soring a daily news broadcast by 
character. Newspapers, to Chev-| Duncan Moore, popular Detroit 
rolet, are the “main track,” ac-|announcer, over station W4JR. 
cording to Fisken, who believes Moore, a veteran newspaper man 
they always will be. before he entered radio, has been 
broadcasting his own news pro- 
gram over WJR for several years 
and has built up a large audience. 





















is the 


Copy Chief 

John H. Caron, for the past five 
years copy and contact man with 
Brooke, Smith & French, Inc., 
has been ap- 
pointed copy 
chief for Grace 
& Bement, Inc., 
Detroit, it was 
announced by 
E. R. Grace, 
president. 

Caron will 
supervise the 
preparation of 


Maxon Appoints 

K. T. Quinn, vice-president of 
the General Electric Co., has been 
appointed president of Maxon, 
Inc., Detroit agency, effective Jan. 
1, it was announced Friday by 
Lou R. Maxon. 

Maxon will retain full control 
and will remain active in the 
firm’s affairs, but without a title. 

Quinn has been with G-E 24 
years in many divisions. Recent- 





copy on all ac- fs he bee b olen f the | tunate in knowing most of the . 7 7 : 

P counts which TEA ait een 8 yy oe sa ©! principal executives in this indus-| @ case of “all for one, one for all frequently disclosed flagrant vio- 

J. H. Caron _ include, in the G-E Applicance Sales Committee. try over nearly a quarter of a| With them. lations of corporation commission 
automotive line, century and the industry is not The advice is given: “See to| requirements. 


Briggs plumbing ware, Hercules 
motors, Gar Wood Industries and 
the Stout Motor Car Corp. 

In his former connection Caron 
directed all copy for Kelvinator. 
From 1927 to 1930 he was in the 


Prosperity 7 
Indicated By 


with Chevrolet. 


very much older than that. When 
I came into this job (that of Chev- 





ACTION EXHIBITS TO explain the operation of special features are being presented by Chevrolet 
at principal shows. A knee-action unit, with the housing cut away, discloses the coil spring and the two 
hydraulic shock absorbers. At the brake exhibit, a visitor may depress a pedal and watch the whirling 
wheels come to a smooth stop. Oiling and cooling are demonstrated with a cutaway engine, showing jets 
| of water directed around the valve seats, and pressure streams of oil serving the connecting rod bearings. 


Kansas Police 
Plan to Help 
Truck Groups 


Chris 


Sinsabaugh 





(Continued from Page 1) —_———. 
Denver, Colo., Nov. 8.—Of in- 
terest to firms operating trucks 
into the state of Kansas is a new 
plan being carried out there at 
the present time. Portable police ; 
stations are plugging up the holes : 
through which many _ truckers | 
formerly evaded licensing and 
ton mileage fees imposed on 
operators using Kansas highways. 
The stations, temporary affairs 
with direct telephone connections 
to the office of the state corpora- 


thing like this has happened be-| conventional. It is a heater en- 
fore outside of Chevrolet. | tirely independent of the cooling 
* * system and so designed that it 


THERE CAN BE no doubting | floods the walls and floors with 


but what the Chevrolet dealers re- : high ae = a cn ane 
gard Holler as the greatest sales peg Mgncenter- galt acca darnege es 


manager in the industry. Indeed, in the manifold, passing over the 


Chairman Curry seemed to voice coil, starts the generation of steam 
the sentiments of all at the din-| immediately. This steam is forced 


ner, when he said. “Gentlemen,| imto a heater head and heat is 
it certainly is an honor to present | Said to be available within 30 
to you. my fellow dealers and our seconds. 


* 

















. * 













a 2 2 * 
other — — a whom ; , tion commission in the capital, 
— Se * Pd Tania ALSO IN MY wanderings| make it possible for highway 
sfles manager in the whole world, ; seep ss 
\ E : I dropped in on old friends in the/ pnatrolmen to check instantly 


William E. Holler.” 


* 


AND THEN came Marvin 
Coyle, president of the Chevrolet 
company, who gave a talk on 
Holler, the man and the execu- 
tive, and it was from the heart 
out that Coyle wound up with: 

“T have been 24 years with Gen- 
eral Motors, I have been 18 years 
I have been for- 






New York headquarters of the 
American Chain Co., where I was 
handed an example of co-opera- 
tive advertising of all the chain 
manufacturing companies, four in 
all, which have joined forces to 
drive home to the public the im- 
portant part tire chains play in 
this great safety movement which 
is sweeping the country. The four 
have forgotten business rivalry in 
this advertising campaign and it’s 


with records to determine whether 
the truck operators are answer- 
ing questions truthfully and have 
met the requirements. 

Many times, highway patrolmen 
found, the truck drivers, when 
stopped, displayed papers appar- 
ently in order and gave satisfac- 
tory answers to the usual ques- 
tions. A check, completed long 
after the driver had left the state, 
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your brakes and carry tire chains 
for use when snow, sleet or mud 







Ottawa Show 





















advertising department of Chrys- 
ler and served for a year as as- 
sistant advertising manager there. 


Production Manager 
Wendell Ralston, until recently 
with Brooke, Smith & French, 
Inc., has become production man- 
ager of Stack-Goble, Detroit. 


Graphic Grit 


A graphic story of the grit | 
| depression, and a low that year 


found in motor oil in the course 
of 1,000 miles of driving is told to 
Standard Oil customers through 
match packets, the friction strips 
of which are made from abrasives 
taken from oil drains. 

Standard engineers found that 
there is an accumulation of 
enough harmful abrasives in the 








average 1,000-mile, six-quart 
crankcase drain to make the fric- | 


Chrysler Pace 


New York, Nov. 8.—A quick re- 
covery pace today was seen in 
reports of Chrysler Corp. and 
Bethlehem Steel. The motor com- 
pany has rolled up profits of $5.31 
a share for the first nine months 
of the year and the stock is sell- 
ing at 85%. This compares with 


|a deficit of $1.47 a share in the 


same 1932 period, the nadir of the 


for the stock of $5. 

Bethlehem has earned $2.03 a 
preferred share and the common 
stock is now selling at 435 and 
the preferred at 117, against a 
deficit on the preferred of about 
$15.65 in the first nine months of 


1932 and a low that year for the | 


common of $7.25 and for the pre- 
ferred of $16.25. 





rolet. president) two years ago I] makes treacherous going.” And 

made the statement and I re-|the signatories are: American Ottawa, Ont., Nov. 8—The Ottawa 
peat it to you tonight, that had| Chain Co., Chain Products Co.,| Aytomotive Trades Assn. will hold 
it been possible to turn back the| McKay Co. and the Pyrene Mfg.|an automobile show at the Chateau 
pages of time and to have selected } Co. Laurier, Nov. 18 to 23, inclusive. 








a man, any man that I have 
known throughout these 25 years, 
I would have Bill Holler as sales 
manager of the Chevrolet Motor 
Car Co. It has been a pleasure 
to me to have known Holler and 
to have been associated with him.” 


BROWSING AROUND the ho- 
tels, the columnist discovered sev- 
eral important displays of acces- 
sories not in the Palace. Over 
at the Biltmore I dug up Howard 
Crawford, again guiding the des- 
tinies of the Pines Winterfront Co., 

| of Chicago, who showed me the 
| new Pines quick steam heater for 
Fords, which is just going on the 
market and which will be in the 
| Chicago show. To me it seems 
like quite a departure from the 
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ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS. 


DETROIT OFFICE; 2-244 
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Indian 
*““Dispatch-Tow” ... 





use it to go after business 
“the other fellow” is get- 










ting. Economical, _ effic- 
ient — requires but one 
man, uses little oil and 
gas; economical in tires. 






MOTORCYCLES 
SPRINGFIELD, MASS. 














Ot all the Auto Show Edition: 
published a week ago by the 





New York newspapers 


The Wall Street Journal's wa¢ 


LARGEST syermeol 
advertisers 
2nd LARGEST Sx22Nce 

I ADVERTISING: 


‘= doors 


Automobiles, Parts and Accessories cont 





Tabulation of Adv. Volume in Pages No other daily publication reaches, 


Ist Newspaper ...16.90 4th Newspaper .. .14.55 with so little waste, so many 


TheWall Street Journal15.15* 5th Newspaper .. .11.49 wealthy, influential people as 
3rd Newspaper ...15.14 6th Newspaper .. .10.94 The Wall Street Journal 


*A gain of 81% over last year’s edition. 
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